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That old straight line again! 


During the New York hotel room-shortage, a wholesale fabrics firm 
is putting up its overnight customers -free —in a company-decorated 
guest suite in a near-by building. Bookings. customers, and business 


are all booming! 


And in Ohio an engine manufacturer ships his aircraft engines in 
welded, airtight metal containers. They arrive half way round the werld, } 
fresh as a daisy, and need no overhauling before use. 


Simple, eh? Of course! 


And here is a third example of that age-old axiom about a straight 


line’s being the shortest distance between two points: 


The packer with a difficult processing problem doesn’t stew and worry 
about it—not if he’s our customer. He just dumps 


it into the lap of the experts at American Can Company. 


American Can Company has been solving its customers’ difficult 
problems in food processing since 1901. That’s a lot of experience! 


During the war, many of the Government’s canning headaches q~> 
have been our special dish, too. That’s a lot more experience! 5 


Add to that our unparalleled research facilities and a stay-up-late 
willingness to find the best answer—and you have an organization which 


can roll up its sleeves expertly and help its customers. May we? 


AMERICAN CAN COMPANY 


NEW YORK CHICAGO SAN FRANCISCO 


“NO OTHER CONTAINER PROTECTS LIKE THE CAN.” 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, 20 S. Gay St., Baltimore 2, Md. Arthur I. Judge, Manager and Editor; Arthur J. T 
Judge, Advertising Manager; Edward E. Judge, Circulation Manager. Yearly Subscription price: U. S. A.—$3.00; Canada—$4.00; Foreign—$5.00. Advertising j 
rates upon application. Forms close Wednesday; cover forms Tuesday. Copy required for proof ten days in advance of close. Entered as Second Class metter 

at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. 
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OTHER CORN-CANNING EQUIPMENT 


BRUSHERS 

COB CRUSHERS 
CONVEYORS 
COOKERS 


A-200 
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ELEVATORS 
HOISTS 

KNIFE GRINDERS 
MIXERS 
REHUSKERS 


RESILKERS 
RETORTS 
SHAKERS 
TRIMMERS 
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POOL 


17-18) 
MODEL 8 4 
FCORN SILKER WITH 
DOUBLE COB REEL 


FMC HEAVY DUTY 
PLUNGER FILLER 


BIGGER CAPACITY, NON-BRUISING 
_ FMC DOUBLE HUSKER 


Vibration principle, speedier husking without bruis- 
ing. Saves inspection, rehusking and trimming time. 
For motor or pulley drive. 


FMC Speedier Food-Processing and Container-Fill- 
ing Equipment increases food output to help feed 
the world, while at the same time preserving garden 
freshness, cutting costs and producing higher quality 
packs. 

You'll find the most complete line of canning 
machinery for corn, beans, peas, tomatoes, fruits, etc. 
in the 248-page FMC Catalog No. 700. Look through 
your copy —or send for one today. 


00d achinery orporation 


SPRAGUE-SELLS DIVISION Hoopeston, Illinois 
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How our big radio show sells 
canned foods for you 


(This is a typical Celebrity Club commercial—Read from left to right) 


a 


JACKIE KELK, I’d like to tell you 
about a delicious dish made using 
canned foods. 


I'd be very glad to hear your 
thinking on the subject. 


You just cream a can of green peas 
in a white sauce. 


Then you place alternate layers of 
the creamed peas and sliced canned 
luncheon meat in a casserole. It’s 
very simple. 


And this dish is not only tasty, but 
it’s packed with nutritional value. 
Because canned foods are cooked 
in the can after it has been sealed, 
so all the essential food values are 
in to stay. 


Oh, bo-o-oy! 
When do we eat? 


REMEMBER CONTINENTAL 
+e the only can company on the air! 


Every Saturday night, millions listen and love “Continental 
Celebrity Club” —our big new radio show. The Celebrity Club 
teems with talent .. . young Jackie Kelk, comedian; Margaret 
Whiting, singing star; John Daly, popular M. C.; Ray Bloch 
and orchestra—plus prominent guest stars. Continental’s big 
radio show is doing a big job for you. Hard-selling commercials 
tell the American buying public the value of your products. 
Keep your eye on Continental and on our Triple-C—the trade 
mark that stands for the best in quality, best in service, too. 


Tune in: (It’s for you!) 
“CONTINENTAL 
CELEBRITY CLUB” 


(SATURDAY NIGHT 10:15 EsT 
over CBS) 


CONTINENTAL CAN COMPANY 


100 East 42nd Street, New York 17, N. Y. 
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EDITORIALS 


HY 356 MILLION ACRES ?—That is a greater 
WY / number than ever before planted, and as one 

of the chief industries interested, and the chief 
in the matter of human food crops, naturally you have 
raised your eyebrows upon the announcement of this 
goal by the USDA. A study of it soon shows that 
canning crops are not numbered among those to be 
heavily increased, though there is no indicated heavy 
cut in these crops. Indirectly, of course, the increasing 
of other crops can make serious trouble for the canners 
in securing the needed acreages. 


By the time this meets the eyes of our readers they 
will have been at the big Atlantic City Convention 
(not being at home to read it at the time it arrives) 
and whether or not you came away from this assembly 
of fellow canners fixed in a determination to increase 
your packs or to cut them down you will be interested 
in why this huge figure was decided upon. 


“CONSUMERS’ GUIDE” published by the USDA, 
in its January issue, goes at length into this question. 
We quote from it: 


In announcing the goals, Secretary Clinton P. 
Anderson explains the policy behind the recommenda- 
tion for full production on the farm front: 


“The end of the war has not brought an end to the 
almost unlimited need for American food. The 1946 
goals indicate a pattern of production which provides 
continued high output of those commodities for which 
wartime demand is continuing, and shifts toward 
peacetime levels for others. Recognition is given to 
the need for restoring a better balance between soil- 
depleting and soil-conserving crops. 


“We still have our own people to feed, including the 
military forces. This has been a factor in estimating 
total requirements. For all major commodities the 
recommended goals would provide a civilian per capita 
consumption higher than during war years. 


“At the same time, we are not forgetting our allies 
who now face hunger because war destroyed or 
damaged their normal food production.” 


National goals are set for each commodity. Let’s 
take a look at some of the most important: 


SUGAR GOAL—We’re short on sugar, so the goal 
for sugar crops is up high. Farmers are being asked 
to push up their plantings of sugar beets nearly a third 
above last year’s acreage. If they should by any chance 
exceed this goal, well and good. The same principle 
applies to sugar cane, so the goal is up 8 per cent. 
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VEGETABLES—tThe outlook is for plenty of these 
at prices somewhat below 1945. 

Growers are advised to reduce plantings of certain 
vegetables such as carrots, spinach, cabbage and cauli- 
flower, and snap beans for processing below the high 
wartime acreage. Demand will warrant increasing 
acreages somewhat for other vegetables. Among these 
are asparagus and lima beans. A big acreage-of toma- 
toes is again recommended. 

And continuing: 


But why are farmers being asked to put more acres 
to crops this year than they actually succeeded in 
planting last year during the war? 

For one thing we can’t continue to count on the 
abnormally high yields we’ve had for many crops 
during the war years. Then too, total acreage figures 
alone tell only part of the story, but an examination 
of individual commodity goals reveals that 1946 goals 


place more emphasis on feed crops than was possible 
during the war. 


While the war was being fought the need for food 
crops was immediate and almost unlimited. To meet 
this need, we used up our feed reserves to produce 
more meat, more eggs, more milk, as quickly as we 
could. We gambled on the weather, because there 
wasn’t any choice. A widespread drought, a failure 
of the wheat and corn crops could have meant the 
forced slaughter of large numbers of livestock, the 
wholesale culling of poultry flocks. American farmers 
and food officials thanked fortune that good growing 
weather and our feed supplies continued to hold out. 
We need large feed crops in 1946. That’s why the 
corn goal is up 4 million acres above last year’s acre- 
age. A larger acreage is also asked for barley. 


By building up our feed reserves, farmers will be 
supporting heavy livestock marketings, and helping 
to insure the Nation against future scarcity. Thus 
the high acreage goals don’t call for food production 
above the 1945 level. Rather they call for full use of 
our big farm plant to assure enough of the foods that 
we need and to replenish depleted feed reserves. 


Increased emphasis on soil-building crops, such as 
legumes and grasses, is calculated to have a similar 
effect. In many areas the compelling war need for 
soil-depleting crops, such as soybeans and peanuts, has 
taken its toll from the land, which now needs a “rest” 
from overcropping. 


The 1946 farm production goals call for another 
year of high output in recognition of the fact that 
export demands will be high while the war-torn coun- 
tries get back into production, and immediate foreign 
relief needs are heavy. They also allow for a con- 
tinued high level of domestic food consumption. 
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During the war years, civilians ate an average of 8 
per cent more food than they did in the prewar years 
1935-39. They would have eaten still more of many 
foods such as meat and butter if there had been more 
on the market. 


The great American appetite for lots of food has 
been demonstrated. With more money in our pockets 
we’ve been eating more than we ate in prewar days 
and we'd like to keep on that way. 


If reconversion proceeds on expected schedule, food 
purchases will stand up very well during 1946, accord- 
ing to the experts. Even making allowance for a 
considerable drop in national income below 1945, 
savings and lower taxes are expected to keep the aver- 
age family grocery list substantially bigger than in 
prewar years. 


Also the population is growing, what with the big 
war crop of babies. In 1946, America will have about 
13814 million mouths to feed as compared with 132 
million before the war. 


True, the armed forces won’t be buying chow for 
12 million men. But ex-sailors, soldiers, and marines 
will be bringing hearty appetites home with them. 


AFTER 1946? 


The experts are cagier about forecasting what the 
demand for food will be in 1947 and the years follow- 
ing that. They do agree, however, that a high level 
of food consumption is essential alike for the welfare 
of farmers and city workers. 


They recognize that full employment and good 
wages are essential to maintaining markets for farm 
goods. They recognize that even in times of high 
average incomes and plentiful jobs, many low-income 
families are still unable to buy the food they need. 
There is a growing feeling among agricultural leaders 
that some way should be devised to enable everyone 
to buy enough food for an adequate diet, even if this 
involves providing the food at a lower price. There’s 
recognition also that adequate foreign outlets for 
American farm products must be maintained. That’s 
for the future. 


Meanwhile it’s up to farmers to go ahead with their 
farm production plans for 1946. Production goals will 
help farmers make their farm plans wisely in line 
with the needs of American families, relief require- 
ments, and export demand. 


These goals call for production at near wartime 
levels—about one-third above prewar. That farm 
leaders are not turning back to the restricted produc- 
tion. that came in the wake of the farm depression is 
affirmation of a confidence in an expanding American 
economy, a declaration that ways must be devised to 
get an abundance from American farms to all the 
people that need it—that markets for farm products 
in this country and abroad must be maintained. 


This positive approach to the problem was taken 
by the Under Secretary of Agriculture J. B. Hutson, 
in a recent speech: 


“Agriculture has many problems before it in the 
years ahead. We will need the cooperation of all 
groups to solve them. In the meantime, we have a big 
job ahead of us in 1946—a production job. You and 
I know that millions of people in foreign countries are 
in dire need. In the face of these factors, it is reason- 
able that we take measures for full production and 
distribution in 1946.” 


POSTAL DELIVERIES—Complaints continue to 
come of the slow or late deliveries of their copy of 
THE CANNING TRADE, one reader in nearby Pennsyl- 
vania reporting that he does not receive his copy until 
Friday—exactly one week after the issue was mailed, 
and other readers further west and north make the 
same complaint. 


There is nothing we can do about this once the issue 
is in the hands of the Post Office, and we assure all 
that normally each issue is in the Post Office, properly 
addressed by 6 P. M. every Friday. More than that 
all the issues of a State, and of the larger cities, are 
inclosed in Post Office furnished mailbags, and with 
tags for the purpose, designating the State or city. 
They do not go into the mail all copies jumbled to- 
gether, but as indicated mailing requirements call for 
their separation by States and cities, and this is relig- 
iously done. Has to be or they would not be accepted. 


Why, then, are they not received promptly, at least 
within the normal mailing time from Baltimore to 
your home city or town? We cannot do more than 
we do to speed their safe and prompt delivery, and 
therefore we suggest you show this notice to your 
local Postmaster, and ask him to explain. If there 
is anything in his suggestion which will permit us 
to better insure prompt delivery we will gladly comply. 


The Post Office this past holiday time was more 
heavily burdened—that is compelled to handle a 
greater amount of mail—than ever before in the more 
than 60 years of our close acquaintance with that 
department. And in addition they were badly handi- 
capped by a shortage of help, or new and inexperienced 
help, and so mailings were slow. But locally at least 
that all seems to have changed. As with some of our 
readers the writer’s copy addressed to his home, in 
this City, and mailed as a check upon this very thing, 
arrived (during the holidays) as late as Wednesdays, 
though mailed before 6 P. M. Friday night. Since 
then, however, the paper has been coming through by 
Saturday mornings, first mail, and so ought yours—- 
within the scope of normal mailing distances. 


You may help things considerably by calling ths 
to your Postmaster’s attention, and he will thank you 
to do so. Our Post Office is a very wonderful organiz:- 
tion, and performs its work at the very minimum cf 
expense. For years these good operatives worked :t 
small salaries, considering the long hours and heavy 
work, but recently they have been granted wage al- 
vances and overtime, and the service should be better. 
We realize you want these issues promptly, and we w I 
do all in our power to satisfy. 
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EFFECT FIELD SPACING 
YIELDS CANNERY TOMATOES 


Over 16 Square Feet Per Plant Reduces Yields, But Rows May Be Wider 
and Plants Set Closer Without Lowering Yield—May Facilitate Spraying 


In growing cannery tomatoes the ob- 
ject is to obtain the largest yield per 
acre of high quality fruit commensurate 
with lowest cost of production per ton. 
The optimum return is determined by a 
number of factors. One of these im- 
portant factors is the number of plants 
set per acre or the distances of planting 
in the field. Experiments reported by 
the writer several years ago, and sup- 
ported by tests elsewhere, showed that 
the yield of tomatoes per acre increased 
in proportion to the number of plants 
per acre, but the larger the number of 
plants set the greater the cost of pro- 
duction per acre, due to the cost of the 
plants and the increased cost of plant- 
ing, cultivating, and harvesting. Ex- 
perimental results and growers cost ac- 
count records indicate that the largest 
net returns are obtained from reasonably 
close spacing, such as 3% x 4 feet, 3 x 5, 
or 4 x 4 feet for varieties of tomatoes 
commonly grown for canning in New 
York, such as the John Baer. 


The most common planting distance 
for cannery tomatoes in New York State 
is 4x 4 feet. The distance between rows 
is usually adjusted to the type of culti- 
vating equipment and is determined by 
the maximum space that can be com- 
pletely covered in one trip with one-row 
or two-row cultivating equipment. For 
example, one very successful grower 
plants his tomatoes in rows 46 inches 
apart because at this distance his trac- 
tor wheels clear the vines readily and 
his two-row cultivating equipment com- 
pletely covers the space between rows 
without any gaps. His plants are spaced 
12 inches apart in the rows. Another 
very successful grower plants his toma- 
toes in rows 5 feet apart because his 
tractor equipment can be adjusted to 
cover both sides of the row completely 
‘o the center, and he finds the wider 
rows more convenient for harvesting. 
Rows 6 feet apart could be cultivated in 
a Similar manner, 


SPRAYING A NEW FACTOR 


n the past, only convenience in culti- 
vai ng and harvesting and the cost of 
the plants have been the factors con- 
sidered in determining the distance be- 
‘ween rows. Now, however, and perhaps 
!ncreasingly so in the future, a new fac- 

must be taken into consideration. 

‘s new factor is the need of spraying 

» disease control. 
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By CHARLES B. SAYRE 


New York State Experiment Station, 
Geneva, N. Y. 


Where spraying is necessary to pre- 
vent serious losses in yield and quality 
of the tomatoes, a wider space (6 feet) 
between rows is highly desirable to al- 
low the use of present potato-spraying 
equipment for spraying tomatoes. Conse- 
quently, to determine the effect on yields 
of greater distances, specifically 6-foot 
spacing, between rows, a new experiment 
was undertaken at Geneva in 1945. This 
test also included a comparison of plant- 
ing tomatoes closer together in the wider 
rows so that the number of plants per 
acre remained constant. The treatments 
were replicated four times and the re- 
sults are presented in Table 1. The John 
Baer variety was used in this experi- 
ment. 


The fertility level of the soil might be 
a very important factor determining the 
optimum spacing of tomatoes because on 
very fertile soils the vines would grow 
much larger and might require greater 
space than on poorer soils. On the other 
hand, on poorer soils, the plants might 
be set closer without crowding yet the 
impoverished soil would not be able to 
sustain as many plants per acre. Conse- 
quently, in this test, four different fer- 
tility situations were compared with each 
of the six distances of planting. Unfor- 
tunately, the yields were not large in 
any case, due partly to the very heavy, 
poorly aerated soil which was the only 
area available for the experiment, partly 
to late planting because of excessive 
rains at the normal planting time, and 
partly to a severe drought in August fol- 


lowed by excessive rains in September. 
This combination of circumstances re- 
sulted in mediocre yields, but the dif- 
ferences in yields due to spacing were 
statistically significant and the trend of 
the differences in yields between the six 
different spacings was remarkably in 
agreement at the four different fertility 
levels. 


The outstanding feature of the results 
of this experiment, as shown in Table 1, 
is that there was no significant difference 
in yield per acre if the tomato rows were 
4, 5, or 6 feet apart or plants spaced 4, 
3, or 2% feet apart in the row, providing 
the plants were set closer in the wider 
rows to give the same number of square 
feet per plant. This is of particular in- 
terest and value to growers who would 
like to plant their tomatoes in wider 
rows to facilitate spraying but who 
might hesitate to do so thinking that the 
wider rows would reduce the yield. 
Planting machines can easily be adjusted 
for closer spacing in the rows, and these 
results indicate that by maintaining the 
same number of square feet per plant, 
the yields per acre will not be reduced. 
In this experiment none of the lots was 
sprayed. Under severe plant disease con- 
ditions, where effective spraying would 
increase the yield and improve the qual- 
ity of the tomatoes, the. wider rows (6 
feet) which would facilitate spraying 
would be more advantageous. 


THE BEST SPACING 


The yield records indicate that, within 
the limits of this experiment, there were 
no significant differences in yield from 
plants spaced in the field.4 x 4, 3 x 5, 
or 2% x 6 feet apart. The first spacing 
provided 16 square feet per plant and 
the other spacings each provided 15 


(Please turn to page 24) 


TABLE 1.—YIELD OF TOMATOES IN TONS OF MARKETABLE FRUIT PER ACRE AS AFFECTED 
BY FIELD SPACING AT VARIOUS FERTILITY LEVELS 


Number of plants per acre 2,904 2,178 2,722 1,815 2,420 2,904 
Square feet per plant 15 20 16 24 18 15 
Spacing in feet 3x5 4X5 4x4 4X6 - 3X6 2%~x<6 
Rye cover crop-+-2,000 Ibs. 5-10-5 plowed under............ 10.60 8.85 10.60 9.11 10.13 11.33 
Rye cover crop+300 Ibs. 4-12-4 plowed underv................ 8.90 TAT 9.41 7.13 8.56 8.68 
2,000 Ibs. 5-10-5 disced in 6.04 5.92 6.29 5.27 5.93 6.30 
300 Ibs. 4-12-4 disced in 4.88 4.63 5.42 3.95 4.42 4.83 
Average 7.61 6.72 7.93 6.37 7.27 7.78 
Least significant difference. 0.55 
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CORN CANNERS’ PROGRAM 


The following special program and ar- 
rangements have been completed for an 
important conference of corn canners 
during the National Canners’ Associa- 
tion Convention in Atlantic City, to 
which all corn canners are cordially in- 
vited and urged to attend. 

The meeting will be held on Tuesday, 
February 5th, 3 P. M., in Como Hall, 
Hotel Chelsea. 


PROGRAM 
C. H. Chitham, President Corn Can- 
ners’ Service Bureau presiding. 


“Why and How Corn Canners Will 
Need to Change Their Business Methods 
in After-War Prosperity.”—Gordon C. 
Corbaley, President, American Institute 
of Food Distribution. 


“Recommended 1946 Production Goals 
for Corn Canners.”—Leonard S. Fenn, 
Fruit and Vegetable Branch, United 
States Department of Agriculture. 


“How These Production Goals Are De- 
termined.”—Harry Clowes, Secretary, 
Goals Committee, Requirement and Al- 
location Branch, United States Depart- 
ment of Agriculture. 


“Mechanical Sweet Corn Harvesters.” 
—-Oliver Stevenson, Otoe Food Produc- 
tion, Nebraska City, Nebraska; G. Y. 
Bonus, Libby, McNeil & Libby, Chicago, 
Illinois. 


“Grading Sweet Corn for Maturity; 
Demonstration.”—Dr. C. H. Mahoney, 
University of Maryland. 


“Secretary’s Report’—H. R. Burr, 
Executive Secretary-Treasurer, Corn 
Canners’ Service Bureau, Chicago. 


“Cocktail Hour.” — Compliments of 
Corn Canners’ Service Bureau. 


OLD GUARD AWARDS 


The following members of the Old 
Guard Society will receive Diamond Pins 
in testimony of 50 or more years of ser- 
vice in the industry, on the occasion of 
the Old Guard Banquet which is to be 
held Sunday evening, February 3 at the 
Claridge Hotel: W. I. Andrus, Charles 
W. Augustine, Omar E. Bunten, C. F. 
Carlisle, J. M. Carrington, H. M. Carty, 
George S. Daugherty, Paul Paver, A. F. 
Schroder, C. H. Tugwell, Harold R. 
White, Luman R. Wing. 

Ruby Pins, signifying 40 or more 
years of service will be awarded to the 
following: Earl C. Abell, J. S. Algeo, 
L. E. Arneberg, John E. Brough, C. B. 
Cadwallader, S. G. Chamberlain, James 
F. Cole, Chris A. Enright, Carl Gordon, 
P. J. Griswold, Frank Hamachek, Fred- 
erick C. Herzog, H. Kaeselow, B. A. 
Klapper, P. H. Knop, W. A. Mee, Hugo 
Pagenstecher, Ed S. Reynolds, Harold 
K. Royal, Walter H. Schroeder, M. M. 
Slayton, Fred K. Taylor, Carl A. 
Thomas, John Wall, Harold W. Wing. 

Gold Pins, designating 30 or more 
years will be awarded to the following: 


Aner Oscar Anderson, B. A. Brown, 
Harold A. Carpenter, Fred A. Fischer, 
Raymond A. Hayes, Stewart A. Huge, 
Walter M. Jones, A. J. Klumb, William 
S. Macklem, Olaf A. Nelson, James G. 
Smith, James A. Stewart, George Wm. 
Thompson. 


PICKLE AND KRAUT FUN- 
TERNITY TO INITIATE 


One of the highlights of the three-day 
Technical School for Pickle and Kraut 
Packers at Michigan State College, East 
Lansing, Michigan, is the banquet and 
initiation of new members into the 
Sigma Beta Sigma (skim-a-bit-of-scum) 
Funternity. Started in 1937 as an eve- 
ning meeting to mix some fun with the 
strenuous three-day technical school, it 
has become one of the joyful occasions 
of the session. 


Chief credit for organizing and pro- 
moting the idea belongs to Jim Mehren, 
Magnus, Maybee and Reynard of Chi- 
cago. Jim once more back in college— 
for three days—longed for the good old 
fraternity days with all its hell raising 
and fun. So to satisfy this nostalgic 
feeling, he organized a FUNternity of 
his own and with the help of kindred 
spirits put on the first initiation. It was 
an immediate success. Salter and super- 
intendent, fieldman and finisher—all en- 
joyed the fun. 


This year the banquet and initiation 
is to be held on Wednesday night, Febru- 
ary 20. The officers this year are Chief 
Skimmer, Tom Johnson, H. W. Madison 
Co., Cleveland, Ohio; Chief de Kraut, 
Harry Schucart, Fleishman’s Pickles, 
Inc., St. Louis, Missouri; Herder of 
Mycoderma, Earl G. Van Holten, J. G. 
Van Holten and Son, Inec., Milwaukee, 
Wisconsin; PEP-tonizer, G. F. (Jim) 
Mehren, Magnus, Maybee and Reynard, 
Ine., Chicago, Illinois; and Ralph G. 
Goodale, Grand Bloater, Marshalltown 
Canning Co., Marshalltown, Iowa. 


OWENS ILLINOIS EXHIBIT 


Exhibit of Owens-Illinois Glass Com- 
pany at the annual Canners Convention 
in Atlantic City will occupy the entire 
stage of Convention Hall. 

Owens-Illinois’ display engineers have 
designed an attractive theater entrance 
with a marquise as the centerpiece of 
their exhibit. The actual exhibit will be 
75 feet wide and 20 feet deep. 

Flanking the theater entrance will be 
four display boxes in which processed 
and prepared foods in glass containers 
will be shown. Above these display boxes 
will be large photographs of various 
stages of food processing operations. 

In connection with the display boxes 
there will be translite pictures showing 
grocery store displays of glassed foods 
and the use of glassed foods in the home. 

Overhead will be a large cutout letter 
sign with the message “Duraglas Con- 
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tainers” in glistening letters. This sign 
will be 27 feet long with the letter “D” 
having a height of seven feet. The 
other letters will be three feet tall. 

On the inside there will be a miniature 
theatre designed for showings to audi- 
ences of 60 persons. Owens-Illinois will 
show two motion pictures, “Glassing In 
Duraglas Containers” and “Mrs. Amer- 
ica Speaks About Store Service.” 

The Glassing film which is a sound 
and color production depicts the process- 
ing of foods in glass containers. “Mrs. 
America Speaks,” also a sound-color mo- 
tion picture, will tell the story of those 
services the housewife wants in the 
grocery store postwar. 


TRI-STATE SANITATION CON- 
FERENCE AND CANNERS’ AND 
FIELDMEN’S SCHOOL 


Through the cooperation of the Na- 
tional Canners’ Association and the De- 
partments of Horticulture, Bacteriology, 
Agricultural Engineering and Agro- 
nomy, a meeting covering the dates of 
February 20, 21 and 22, which will be 
of particular interest to food processors, 
will be held in the auditorium of the 
Horticultural Building on the Univer- 
sity of Maryland campus. This natur- 
ally divides itself into two parts. 


SANITATION CONFERENCE 


Beginning at noon on Wednesday, 
February 20, and continuing through 
February 21, a program is being devel- 
oped which will cover the main points 
in plant sanitation. This will deal with 
the relation of bacteria and other orga- 
nisms to food spoilage; insect and rodent 
control in the factory and the safeguard- 
ing of supplies to prevent contamination; 
the most modern methods of daily fac- 
tory cleanup and the general prophylaxis 
against contamination of plant and 
equipment; and a discussion of mecha- 
nical equipment modifications which 
would eliminate sources of contamination 
because of the ability to clean all par'‘s. 


CANNERS’ AND FIELDMEN’S 
SCHOOL 


The entire day of February 22 will be 
devoted to various production problems 
with the different canning crops. Prior 
to the war these schools were an annual 
affair at the University of Maryland 
but were of necessity abandoned during 
the war period. Crop research has been 
proceeding during these years and such 
results as are final in these investiga- 
tions will be presented. These will n- 
clude kinds and methods of application 
of fertilizers, the behavior of new vavie- 
ties and strains, effects on yield end 
quality of delayed harvesting, with corn, 
tomatoes, lima beans, peas, ete. Since 
consumers are becoming progressively 
more quality conscious concerning «he 
products they use, there was probaly 
never a time when a consideration of all 
factors which make for better foods was 
more imperative than now. 
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WHAT’S YOUR AIM IN NEW SELLING EFFORT? 


Creating dealer good-will?—Are your goods quick movers or stickers?— 
Build consumer approval—Reward the retailer—By BETTER PROFITS. 


Many canners are in for interesting 
experiences during the coming year. 
More and more of you will finally decide 
you will employ salesmen for the better 
merchandising of your packs. More and 
more will at least feel they want to help 
dealers in some way or another to move 
goods rapidly, and in such a way as to 
inerease consumer good will. Still others 
will conclude they had better start 
slowly and feel their way in the field of 
merchandising as long as they are un- 
familiar with it. Each will have prob- 
lems to solve, each will, if of an inquir- 
ing mind, wish to make as few mistakes 
as possible. These possible errors can 
be largely avoided if one gives enough 
consideration to the job at hand. 


First of all, just what is it you feel 
you want to accomplish during the first 
year of your attempt to merchandise 
your goods? Weighing the matter from 
your uninitiated viewpoint, you will 
probably conclude you want to increase 
dealer good will at first, and will be quite 
well pleased if you do this and nothing 
else. Such a conclusion will be a wise 
one as the facts are, if you place your 
goods in the hands of retail dealers and 
they remain there overly long, the owner 
will quite properly conclude your line of 
canned foods will not move. That it is 
nothing but a shelf warmer and, of 
course, that he wants no more of it. 
Once let him reach such a conclusion and 
it will be twice as hard as it should be 
to re-introduce them in that dealer’s 
stocks. It will pay anyone to avoid such 
a contingency if he can. This is true 
because if he stocks your line and finds 
it moves readily, for any reason, he will 
have no hesitancy about reordering. 


EXAMPLE 


Suppose then you decide you will go 
slowly about actually employing retail 
salesmen but that you do want to fur- 
nish dealers’ helps that will effectually 
move stocks. What will you supply? 
Enter any retail establishment aside 
from the larger department stores and 
you will see on counters, available to the 
publie, various leaflets describing items 
new to the store. The printed matter 
may only tell briefly how some new 
sxadget may be used most effectively; it 
may have only a sketchy drawing of the 
finished article but you read it with in- 
terest, especially if the possible uses of 
it are graphically portrayed. Remember 
this and think over the possibilities of 
providing your dealers with a quantity 
of leaflets describing your product and 
‘ts various uses on the table. 
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Your State Secretary will be very 
helpful in getting out this booklet or 
leaflet, whichever you may provide. Even 
the National Canners Association will no 
doubt go along with you with valuable 
suggestions as to material to be included. 
If you can, be sure and furnish a selec- 
tion of common recipes that provide a 
starting point for home use. Get the 
users of your product to enjoying it, and 
talking about how good it is, how tasty 
and delicious, and you will find sales 
increasing slowly but surely. 


If your canned foods have been on the 
market for some time and fairly well 
introduced so that it is not necessary to 
lay ground work for their increased 
distribution, store cards or store hangers 
are often a good bit of help in increasing 
distribution. National advertisers of 
canned foods, you will recall, supply 
great quantities of store posters, hang- 
ers, over the wire banners and so on in 
order that the housewife may be re- 
minded at the point of purchase that 
their brands are on hand and desirable. 
Such merchandising helps must be effec- 
tive in use or they would not be so 
prevalent. If supplies have been limited 
in the past and are again available in 
any reasonable quantity, probably the 
most effective advertising piece you can 
supply will be one announcing that 
“Blanks Beans Are Back.” If the product 
you supply is at all seasonable, announce 
on store hangers that a “Fresh Supply 
—Just In” or “1946 Pack Now In Stock.” 


OFFERING REWARDS 


Inasmuch as the retail dealer may 
easily become a bottle neck in distribu- 
tion it may be that you will want to do 
something special for him. Such reason- 
ing is correct. Cultivate your dealer by 
all means, especially if you are not going 
to employ, retail salesmen at present. 
No one is unsusceptible to an oppor- 
tunity for increased profit. Therefore, a 
series of window display contests is very 
much in order. You may offer to pay 
a fixed sum for a display of a certain 
number of cases, for a certain period, in 
all stores; or you may announce several 
prizes for the best three displays in cer- 
tain classes of stores. In fact, the varia- 
tions of offers are practically innumer- 
able. In the end, the simplest plan will 
probably be best for you: simply offer 
to pay a certain fixed sum for the dis- 
play of a certain number of cases of 
your products for a given period. It 
will not cost a great deal to have a large 
number of slips printed outlining this 


offer, and include them in your invoices, 
letters and other correspondence. You 
will of course, authorize your jobbers to 
make the payments after dealers have 
certified that displays have been made. 


A SUGGESTION 


I do not know that what I am about 
to suggest has ever been tried. I can 
think of objections to the plan I will pro- 
pose but—I am wondering why a canner 
could not print, on a certain number of 
labels, an offer of a $100.00 Victory Bond 
to the consumer writing the best letter, 
during a certain period, on: “Why I Like 
Blanks Canned Foods.” I certainly would 
like to see some try this, and I am quite 
certain that the resultant number of 
testimonial letters received would more 
than repay the one trying the plan for 
the expense involved. 


Of course, if you are able to cover 
retail dealers with a personal represen- 
tative, a salesman, you will receive much 
more impetus in sales than you will if 
you do not employ salesmen, but the 
merchandising efforts I have outlined 
will pay off eventually without the man 
supporting them. Use your own judg- 
ment in the matter. Go slowly if you 
wish but whatever you do, get started! 
And the sooner the better! Remember, 
the time may not be far distant when 
eanned foods, no matter how excellent 
in flavor and real worth, will have to 
compete aggressively with frozen foods, 
dehydrated foods and: cello wrapped 
fresh fruits and vegetables for their fair 
share of the consumers’ dollars. 


Your future sales and profits will in- 
crease as you start merchandising your 
packs. 


HEADS DIVISION 


Appointment of A. S. (Al) McKaig 
as acting manager of the newly created 
Prepared Foods Division of the Owens- 
Illinois Glass Company by E. A. Hil- 
dreth, sales manager of the Food In- 
dustries Divisions, has been announced 
by S. L. Rairdon, vice-president and 
general sales manager. 

Mr. McKaig was a major in the Army 
prior to his recent discharge. His last 
assignment was that of commanding of- 
ficer of an Air Corps Supply base in the 
Pacific. Before his entrance into the 
Army Mr. McKaig was a salesman in 
the Owens-Illinois New Orleans branch 
office, prior to which he had been in the 
company’s Packaging Research Division. 
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GRAMS INTEREST 


NCA COMMENDED 


Both the Army and Navy recently 
commended National Canners Association 
for the splendid way in which it served 
in helping win the war. A certificate 
of achievement was awarded by the 
Navy and especially cited in a commen- 
dation from the Army Quartermaster 
Corps to President F. A. Stare were 
Dr. E. J. Cameron, Dr. C. W. Bohrer, 
C. A. Greenleaf, C. M. Merrill, C. G. 
Tressler, Jr., C. C. Williams, Dr. C. G. 
Woodbury, Dr. C. J. Yesair, and Dr. R. 
M. Stern. 


RETURNS TO FALLS CANNING 
COMPANY 


Surgical Technician Bentley W. Carl- 
son, who after almost four years of un- 
interrupted service was recently dis- 
charged and has rejoined the Falls Can- 
ning Company, Oconto Falls, Wisconsin. 
C. W. Carlson, Bentley’s father, is Man- 
ager of the firm and saw to it that his 
son, while serving overseas, received 
clippings of “Smile Awhile” from the 
weekly issues of THE CANNING TRADE. 


TRI-STATE SPRING MEETING 


The Spring Meeting for the Tri-State 
Packers Association will be held Thurs- 
day and Friday, April 4 and 5, at the 
Lord Baltimore Hotel, Baltimore, Mary- 
land, convening at 10:30 A. M. on Thurs- 
day and adjourning immediately follow- 
ing the Board of Directors Luncheon on 
Friday. 


MARRIED 


Charles Daniel Price, operator of the 
River Dale Canning Company, Stanley, 
Virginia, and Miss Evelyn Grove Wal- 
ters were married at Luray, Virginia, 
on Saturday, January 26. 


TOMATO JUICE PACK FOR 1945 


National Canners Association’s Divi- 
sion of Statistics reports the following 
pack of Tomato Juice for 1945, along 
with comparative figures for 1944. 


Cans 1944 1945 

per case cases cases 
48 146,827 118,490 
No. 2 Cyl 24 167,499 11,299 
No. 3 Cyl 12 =8,597,199 11,287,088 
No. 10 6 5,904,301 2,551,330 
Miscellaneous 118,485 20,414 
TOTAL 26,487,392 24,552,853 


TOTAL (Basis 24/2’s) .... 30,809,202 28,389,140 

This report of the 1945 pack of tomato 
juice is a summary of the reports of the 
canners packing tomato juice in 1945. 
This report includes tomato juice and 
tomato juice cocktail. 
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JANUARY 1 STOCKS 


National Canners Association’s Divi- 
sion of Statistics reports civilian stocks 
as of January 1 as follows: 

CANNED PEAS—7,411,000 cases basis 
24/2, as compared with stocks of the 
same date a year ago of 3,521,000 cases. 
January 1 stocks broken down by varie- 
ties and in cases of all sizes amounted 
to 2,018,365 cases of Alaskas and 5,162,- 
223 cases of Sweets. 


CANNED CORN—9,278,000 cases basis 
24/2, January 1, 1946, as against 5,126,- 
000 cases January 1 a year ago. 

TOMATO JUICE—Tomato Juice and To- 
mato Juice Cocktail amounted to 7,432,- 
000 cases 2’s this January 1, compared 
with 6,788,000 cases January 1, 1945. 


The reports are based on those re- 
ceived from canners who packed 85 per 
cent of the peas, 88 per cent of the corn, 
and 89 per cent of tomato juice and cock- 
tail, together with estimates for those 
not reporting. 


NEW FREEZER 


The Cohancey River Packing Company 
is building a quick freezing plant near 
Greenwich, New Jersey, in the hope that 
it will be ready for operation at the be- 
ginning of the asparagus season. 


BUYS PHILLIPS BROTHERS 


Campbell Soup Company has bought 
the tomato processing plant of Phillips 
Brothers at Salisbury, Maryland. This 
latest’ acquisition will be supervised by 
Dave Johnson, well known food man in 
the Tri-State area. Before the war Mr. 
Johnson was Manager of Stokely’s Tren- 
ton, N. J., plant. Early in the war he 
became field buyer for QMC in the Del- 
Mar-Va Peninsula area and just recently 
has been supervising raw stock pur- 
chases for Campbell’s Camden plant. 

Pratt D. Phillips, partner in the for- 
mer Phillips Brothers firm, plans to 
enter the tomato processing business in 
Salisbury as The Pratt Company. 


UTAH CANNERS ELECT 


Earl A. Randall, North Ogden Can- 
ning Company, was elected President of 
the Utah Canners Association at the an- 
nual meeting recently held at Ogden. 
Other officers elected include: Victor R. 
Smith, Vice-President; and Harvey 
Cahill, Ogden, Secretary-Treasurer. The 
new Vice-President is General Manager 
of the Smith Canning Company, Clear- 
field, holds that same position with Box 
Elder Packing Corporation, and is Sec- 
retary-Treasurer of Smith Frozen Foods 
of Bingham City, 
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JUST COMMENDATION 


In a letter to Executive Secretary 
Marvin Verhulst, the Wisconsin Canners 
Association was recently commended by 
Brigadier General E. F. Wallender, 
Commanding General of the Chicago 
Quartermaster Depot, for its assistance 
to the Army in the canned fruit and 
vegetable procurement program. General 
Wallender’s letter concluded: ‘With 
your help it has been possible to make 
the procurement program a success and 
it is the desire of the Chicago Quarter- 
master Depot to commend the Wisconsin 
Canners Association, and you in par- 
ticular, for an outstanding contribution 
to the war effort.” 


TO SPECIALIZE IN MACHINERY 
SALES 


Samuel Barliant, having just been dis- 
charged from the Armed Services, has 
formed a brokerage and sales agency 
under the name of Barliant & Company, 
with offices at 1724 Greenleaf Avenue, 
Chicago, and will specialize in canning 
and meat packing equipment, machinery 
and supplies, with particular emphasis 
on new, used and rebuilt equipment. 
Prior to entering the service he was a 
partner of the E. G. James Company, 
Chicago, in the same line of business. 


ENTERS CANNING BUSINESS 


A. F. Wentzel, formerly plant man- 
ager of the Geneva Preserving Co., 
Geneva, N. Y., has announced plans to 
establish a new canning factory at North 
Norwich, N. Y., for the processing of 
green and wax beans. Mr. Wentzel will 
be general manager and half-owner in 
partnership with E. B. Clark, well- 
known grower at North Norwich. Em- 
ployed in food research laboratories by 
the American Can Co. and the Owens- 
Illinois Can Co. before engaging in pro- 
duction work at Geneva, Mr. Wentzel 
states he expects to combine the latest 
canning techniques and the best selection 
of raw products to produce an all-fancy 
pack in 1946. The new firm will be 
known as Chenango Foods, and the pack 
will be sold under the brand names of 
“Norwich” and “Chenango Valley.” 


FROZEN TOMATOES 


John E. Nicholas, agricultural engi- 
neer at Pennsylvania State College, has 
successfully stored in his laboratory 
frozen tomatoes—whole, sliced and as 
tomato juice. Tomatoes which are not 
too juicy are best suited and quick freez- 
ing of the product is essential. 


ADDS PULP LINE 


R. S. Watson & Son, Greenwich, New 
Jersey, who for many years have oper- 
ated solely on tomatoes, plan the addi- 
tion of a tomato pulp line for next sea- 
son’s operations. 
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CRCO Continuous Flow 
Vacuum Steam Pre-Heaters 
Deliver Uniform High Quality Juice 


CRCO Vacuum Steam Type Pre-Heaters for liquids and semi-liquids operate on 
continuous flow, making them much faster than other types. They are more sanitary. 
There is less handling of the product ...thus reducing labor costs. The automatic tempera- 
ture controls hold the product at precisely the desired point, even during stoppage of flow 
..- resulting in uniformly high quality, maintenance of flavor, retention of color...and mini- 
mizes all danger of scorching or burning-on. 


Send for special Bulletin No. 854, showing the complete line of CRCO-American Pre-Heaters 
and other equipment for the Tomato Line. 


THE BEST 


My 
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OVER HALF A CENTURY 
OF KNOWING HOW 


| 1890 - 1946 AR 
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MAHONEY SUCCEEDS WOOD- 
BURY IN NCA POST 


The University of Maryland Horticulturist 
Will Assume His New Duties on 
April 1, 1946 


Dr. Charles H. Mahoney, head of the 
Department of Horticulture, University 
of Maryland, has been appointed head 
of National Canners Association’s Raw 
Products Bureau and will take over his 
new duties on April 1, 1946. He suc- 
ceeds Dr. Charles G. Woodbury, who or- 
ganized the Bureau when he came to 
NCA in 1920 and has directed it con- 
tinuously since that time. 


Dr. Woodbury asked permission to re- 
tire on July 1, in advance of the desig- 
nated requirement age for NCA staff 
members, but at the request of Secretary 
Carlos Campbell, has consented to make 
his services available to the Association 
on a consulting and advisory basis when- 
ever needed. 


Dr. Mahoney is a well known agricul- 
tural scientist whose research work in 
the past 15 years has dealt with nearly 
all phases of investigation, including va- 
riety trials, vegetable breeding and gene- 
ties, the economics of spraying and dust- 
ing, fertilizer experiments, including 
nutrient studies and sand culture, evolu- 
tion of canning quality as influenced by 
the quality of raw stock, physiological 
studies of products during and after 
harvest, and objective tests on the qual- 
ity of raw products. In connection with 
this work he has attended meetings of 
horticulturists and_ allied scientists, 
growers and technical workers belonging 
to State horticultural societies, and vege- 
table organization meetings, and has 
thus kept informed on a nationwide basis 
on the practical application of research 
work in horticulture. 


Dr. Woodbury’s development and his 
constructive directorship of NCA’s Raw 
Products Bureau contributed largely to 
the Association’s policy of keeping re- 
search work on an unbiased and scientific 
plane. His contacts and association with 
agricultural colleges and experiment sta- 
tions have given these institutions an 
understanding of these policies that has 
resulted in their appreciation of the As- 
sociation’s position and standing. Dr. 
Woodbury’s direct suggestion and co- 
operation has stimulated numerous valu- 
able canning crop studies that otherwise 
might not have been undertaken by such 
institutions. His eminence as a horti- 
culturist has been widely recognized, and 
during the war—Agricultural Research 
Administrator E. C. Auchter, sought his 
service and special knowledge in the 
handling of the department’s wartime 
problems. On leave from the Associa- 
tion he served this agency from January 
1943 to July 1944. 
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CANNED FRUIT AND VEGETABLE SUPPLY ESTIMATES 
ANNOUNCED JANUARY 22, 1946 


Estimates of the 1945 commercial packs of canned fruits and vegetables 
have been announced by the U. S. Department of Agriculture, together with 
the supplies of these foods available to civilians for the period July 1, 1945, 
to June 30, 1946. 

On the basis of total deliveries from markets of 61.8 million cases (24 
2%4’s) of canned fruit and juices, excluding citrus, and 275 million cases 
(24 2’s of canned vegetables, including baby food, soups, and other miscel- 
laneous products, U. S. civilians have available for purchase during the period 
July 1, 1945, to June 30, 1946, approximately 45.1 million cases of canned 
fruit and fruit juices, and 247.5 million cases of canned vegetables. These 
amounts compare with 34.3 million cases and 204.4 million cases, respectively, 
available during the same period last year. 


Preliminary 
"44-45 civilian Civilian 


1937-41 consumption allocation 

Canned fruits and 1945 pack average 7-1-44 to 7-1-45 to 

fruit juices estimate 1944 pack pack 6-30-45 6-30-46 

(Million cases 24 No. 2’s) 

Apples 1.2 3.0 2.5 1.3 & 
Applesauce 9 3.1 2.2 2.4 8 
Apricots 4.0 7.8 3.4 4.1 3.2 
Berries 8 5 1.4 2 5 
Cherries, sour | 2.6 2.1 4.2 3 
Cherries, sweet 1.3 9 Pf 8 1.0 
Figs 1.0 9 4 5 8 
Fruit cocktail 6.5 6.6 3.7 2.4 4.8 
Peaches 14.5 13.6 12.4 4.0 11.4 
Pears 5.2 4.6 5.3 1.0 3.9 
Pineapple 9.4 9.0 9.3 4.1 6.1 
Pineapple juice 6.4 5.8 6.9 1.5 4.3 
Cranberries 1.8 6 1.1 a 12 
Fruit nectars 2 6 8 9 2 
Olives 1.0 29 8 7 6 
Apple juice 1.0 1.8 4 2.5 8 
Grape juice 6 1.2 i232 1.6 5 
Prune juice and 1.8 4 2.8 3.7 
Plums and prunes. 2.3 1.3 1.8 at 2.1 


Reflecting the growing conditions of the past season, the total 1945 packs 
of these items are smaller than the 1944 total pack, but are substantially 
larger than the average total packs in the pre-war period 1937-41. Although 
the packs of peaches, pears, beets, peas, baked beans, and baby foods are 
larger than in previous years, heavy spring frosts during 1945 in some crop 
areas and excessive rains in others reduced the total quantities of fruits and 
vegetables available for commercial canning. The 1945 packs of peaches and 
pears were second only to those of 1942. In spite of the smaller supplies, the 
civilian share from this year’s pack will be greater than from any pack since 
the beginning of the war. This is principally. the result of sharply reduced 
military requirements and the end of Lend-Lease shipments. 


Preliminary 
"44-45 civilian Civilian 


1937-41 consumption allocation 

Canned vegetables and 1945 pack average 7-1-44 to 7-1-45 to 

veretable juices estimate 1944 pack pack 6-30-45 6-30-46 

(Million cases 24 No. 2’s) 

Asparagus 4.5 4.3 2.9 3.1 2.4 
Beans, lima 2.0 24 2.0 9 1.8 
Beans, snap .... 19.5 18.6 10.5 13.9 14.2 
Beets 9.0 8.7 4.0 6.2 6.8 
Carrots ...... 3.5 8.0 1.3 8 2.4 
Corn 28.2 25.4 20.0 19.3 25.5 
Leafy greens (excluding spinach) 2.5 1.0 6 3.2* 1.8 
Peas 39.6 $1.7 23.8 22.3 32.6 
Pumpkin and squash 3.0 2.9 2.6 2.6 2.9 
Spinach 7.2 9.0 4.6 5.6 5.1 
20.0 26.1 27.0 14.2 15.4 
Tomato catsup and chili sauce........ 13.0 12.0 8.9 1.3 11.4 
Tomato juice 30.0 30.8 16.1 17.4 27.2 
4.0 5.6 2.8 4.8 3.9 
Tomato pulp and puree... 10.0 9.5 3.1 1.3 9.2 
Tomato sauce 5.5 4.5 1.6 5.2 5.0 
Baby foods and vegetable purees.... 14.0 12.0 2.7 10.2 13.5 
Baked beans 23.5 27.0 29.2 25.3 24.0 
Hominy " 2.4 0 6 
Sauerkraut 7.5 3.7 6.5 1.3 6.8 
Soups 31.0 29.7 28.0 30.5 30.8 
White potatoes 1.5 0 0 
Sweet potatoes 2.0 1.5 1.2 1.5 4.7 


* For 1944-45 allocations this item included under miscellaneous vegetables and included the 
following items: bean sprouts, leafy greens, other than spinach, horse radish, mushrooms, okra 
pimento, etc. 
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equipment for the threshing of There is no power of attorney to sign 
green peas and lima beans with You assume no contingent liability 
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a symbol of quality and. econ- whee 


omy to hundreds of users. 


Just as rapidly as supplies of 
materials and labor increase, Broad comprehensive coverage 
the amount of our equipment 
Specialized rate engineering service 
available will be increased. We Effective inspection service through cooperation of 
regret that we were obliged to Federation, Agent and Owner to reduce hazards, pre- 
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offered us for the 1946 season. ates 
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, policyholders, plus term savings on 3 and 5 year 
far in advance of actual re- policies 


quirements. No part of dividends withheld for future payment 


Dependable insurance 
protection available 
through any agent of 
any member company of 


“Foon INDUSTRIES FEDERATION 


VEWAUNEE © WISCONSIN OF MUTUAL FIRE INSURANCE COMPANIES 
Established 1880 @ Incorporated 1924 HOME OFFICE: 7450 Sheridan Road, Chicago 26 
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CHANGE IN DATES FOR OHIO 
CANNERS SCHOOL 


A change has been made in the dates 
for the Ohio Canners and Field Men’s 
School originally announced for Febru- 
ary 13 and 14, and in place of these 
dates the school will be held February 26 
and 27, 1946. Under the tentative pro- 
gram the school will get under way at 
1:30 P. M. February 26 and will con- 
tinue all day February 27. Subjects to 
be discussed will be “Soil Fertility Prob- 
blems,” “Problems of Research in Can- 
ning Crops,” “Mechanical Harvesting of 
Sweet Corn” and a “Report on Sweet 
Corn Variety Tests.” There will be a 
banquet Tuesday evening followed by a 
canning crops round table discussion led 
by Dr. J. H. Gourley, Chief of the Horti- 
culture Department at the University 
and the Experiment Station. 


Wednesday’s program will include dis- 
cussions on weed control methods, new 
developments in disease and insect con- 
trol, and other problems of a technical 
nature. In the afternoon there will be 
a talk by Dr. Bushnell of the Experiment 
Station, and a discussion of the new to- 
mato growers contest program which is 
being developed with the cooperation of 
the Baltimore and Ohio Railroad, the 
Ohio Canners Association and the Agri- 
cultural Extension Service. 


PRESERVERS PROGRAM 


The Program for the Annual Meeting 
of the National Preservers Association 
to be held at the Breakers Hotel, At- 
lantic City, February 4, is as follows: 

10:00 A. M., Opening Session—Wil- 
lard E. Smucker, President of NPA, Re- 
port of Committees, and Appointment of 
Committees. 


Speakers and Subjects of Discussion: 
E. A. Hildreth, Owens-Illinois Glass Com- 
pany, “Glass Containers for the Pre- 
server”; Donald K. Tressler, “Handling 
Corn Syrup in the Preserver’s Plant’; 
George L. Wright, Lamborn & Company, 
“Sugar Outlook”; E. A. Meyer, U. S. 
Department of Agriculture; Wayne C. 
Meschter, U. S. Department of Agricul- 
ture, “Preserve Industry Problems’; and 
Gordon C. Corbaley, American Institute 
of Food Distribution. 


2:00 P. M., Afternoon Session—Report 
of Nominating Committee and Election 
of Officers. 


Speakers and Subjects of Discussion: 
Albert Hunter, Food and Drug Adminis- 
tration, “Sanitation in the Food Fac- 
tory”; Paul A. Willis, Associated Gro- 
cery Manufacturers of America, “Fu- 
ture of the Grocery Industry”; repre- 
sentatives of the Lawrence A. Selz Or- 
ganization, “Preserve Industry Council 
Publicity Program”; and representatives 
of the Leo Burnett Advertising Agency, 
“Preserve Industry Council Advertising 
Program.” 
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CONTINENTAL CAN BUILDING 


On January 1, the building at One 
Pershing Square—100 E. 42nd Street, 
New York City, became known as the 
Continental Can Building. The twenty- 
five story structure, which houses the 
head office of Continental Can Company, 
will eventually accommodate other Con- 
tinental offices now located elsewhere in 
the city. 


The change in name followed a new 
lease agreement between Continental 


Can Company and the owners, Pershing 
Square Building Corporation. In due 
time Continental plans to occupy seven 
floors and a penthouse. 


CLEVELAND OFFICE 


The Cleveland sales office of Continen- 
tal Can Company, located in the NBC 
Building, 814 Superior Avenue, has been 
made a new district sales office, and, ac- 
cording to T. C. Fogarty, general sales 
manager of the Eastern Division, will 
have the following metal can sales staff: 
I. F. Roberson, district manager; F. M. 
Berry, office manager; and D. C. Miller 
and W. E. Rietz, sales representatives. 
Mr. Rietz will join the sales group upon 
his release from the Army. 


A paper and fibre container sales staff, 
located in the same office, consists of 
C. L. Shmock, district manager; J. S. 
Lee, sales representative; and C. J. 
Gretz, district manager of The Container 
Company, a Continental subsidiary, ac- 
cording to H. A. Eggerss, vice president 
in charge of paper and plastics. 
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CALENDAR OF EVENTS 


FEBRUARY 3-8, 1946—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Claridge Hotel, Atlantic City, 
N. J. 


FEBRUARY 3-8, 1946—Exhibit, Can- 
ning Machinery & Supplies Association, 
Convention Hall, Atlantic City, N. J. 


FEBRUARY 3-8, 1946—Annual Meet- 
ing, National Canners Association, Am- 
bassador Hotel, Atlantic City, N. J. 


FEBRUARY 3-8, 1946—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Marlborough-Blenheim 
Hotel, Atlantic City, N. J. 


FEBRUARY 4, 1946—Annual Ban- 
quet, Young Guard Society, Chelsea 
Hotel, Atlantic City, N. J. 


FEBRUARY 3-5, 1946—Annual Meet- 
ing, National Food Brokers Association, 
City Auditorium, Atlantic City, N. J. 


FEBRUARY 3-6, 1946—Annual Meet- 
ing, National Association of Frozen 
Food Packers, Ritz-Carlton Hotel, At- 
lantic City, N. J. 

FEBRUARY 3-8, 1946—Annual Meet- 


ing, National Preservers Association, 
Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 4-16, 1946—25th Annual 
Canners and Frozen Food Packers 
School, Food Industries Department, 
Oregon State College, Corvallis, Ore. 


FEBRUARY 5, 1946—Annual Meet- 


_ing, National Dehydrators Association, 


Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 5-6, 1946—Annual Meet- 
ing, National Pickle Packers Association, 
Breakers Hotel, Atlantic City, N. J. 


FEBRUARY 18-19, 1946—Raw Prod- 
ucts Conference, Iowa State College, 
Ames, Iowa. 


FEBRUARY 19-21, 1946—Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 

..FEBRUARY 20-22, 1946—Plant Sani- 


tation School for Canners, University of 
Maryland, College Park, Md. 


FEBRUARY 21-22, 1946—30th An- 
nual Meeting, Ozark Canners Associa- 
tion, Colonial Hotel, Springfield, Mo. 


FEBRUARY 23, 1946—Annual Meet- 


ing, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


FEBRUARY 25-26, 1946— Annual 
Meeting, Tennessee-Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 

FEBRUARY 28-MARCH 1, 1946— 
Annual Meeting, Virginia Canners Ass0- 
ciation, Hotel Roanoke, Roanoke, Va. 

MARCH 8, 1946 — Annual Meeting, 
Canners League of California, Fairmont 
Hotel, San Francisco, Calif. 

MARCH 27-31, 1946—Annual Meeting 
and Exposition, Frozen Food Institute, 
Park Avenue Armory, New York, N. Y. 
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AYARS HI-SPEED 9 Pocket UNIVERSAL TOMATO 
WL sand CUT STRING BEAN FILLER 


SHAKER For filling whole tomatoes 


JUICE 
BRINER 


Measures each can _ full alike without 
crushing 


Larger hopper and longer shaker. _ Fills 
more whole and even 


Large juice pan—Double valve juicer 
PLUNGER 


saaiaenitin: Soon pays for itself in labor saved over 


hand fill 


Capacity up to {180 cans per minute. 
Prices on request 


AYARS MACHINE COMPANY 


Salem, New Jersey 


The shortage of labor re- 
quires efficient productive 
equipment in the canning 
plant today. Burt Labelers 
and Case Packers are en- 
gineered to meet higb speed 
production schedules—to 
deliver the highest output 


consistent with quality .. . 
with the least manpower. 


If you are interested in in- 
creasing your labeling and 
case packing efficiency, send 
for Burt Literature today. 


BALTIMORE, 


MARYLAND 


THE CANNING TRADE - February 4, 1946 ¥ 


q 
ary 
‘ 
: 
Y 
WE 
2, 


ves 


en BERLIN CHAPMAN QUALITY , 
ee PEA SEPARATOR (Patented) 


Separate peas in only 2 seconds, for quality 
—and graded peas are discharged directly into 
hydraulic elevators and conveyed to any point 
in your plant. Peas can only absorb a small 
quantity of brine, as they are in the brine about 
two or four seconds. Brine is easily removed 
by running the peas through a water flume not 
less than ten feet long. 


Berlin Chapman patents are basic for this 


“method of quality pea separation. Its use en- 


ables canners to meet present or future rigid 
grade specifications. Capacity from 180 to 240 
No. 2 cans per minute. Any plant mechanic 
can install this Berlin Chapman machine. 


BERLIN CHAPMAN COMPANY ¢@ BERLIN, WISCONSIN 


CANNING MACHINERY FOR ALL FOOD PRODUCTS © 
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WASH PEAS...... 


Compléle Poa eaming Assembly 


The combination of Berlin Chapman fan type cleaner, elevator, dry 
cleaning reel, wet pea washer and split remover washer is equipment 
designed and built to definitely save many man hours, and at the same 
time produce a higher quality product. Any foreign objects that pass 
through the first two units are completely separated from the peas in 
the wet pea washer by the Agitated Water Process. Objects heavier than 
peas sink and lighter objects float, so that each are carried away in separate 
discharge pipes. Objects of same weight as peas then pass through the wet 
pea washer and are separated in the split remover washer, and from there 


go directly to the hydraulic elevator for further washing and conveying 7 
to any part of your plant. 


BERLIN CHAPMAN HYDRAULIC 
ELEVATORS — Easily installed by 
plant mechanics . . . designed to 
handle high speed line of peas — 
whole grain corn, navy beans, etc. 
FAN TYPE 
CLEANER 


* 


SPLIT REMOVER 
WASHER 


ELEVATOR 


COMPLETE PEA EQUIP- 
MENT CATALOG—Yours 
upon request. Send for it 
aow — or information on 
ony particular item _ of 
equipment. 


Berlin 
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WATCHING WASHINGTON 


FROZEN FOOD CEILINGS 


Ceiling prices, which in many cases 
are somewhat higher than last year’s 
prices, for the 1945 and later packs of 
frozen fruits, berries and vegetables 
were announced Jan. 22 by the Office of 
Price Administration. 


A new simplified formula to be used 
by processors in figuring their maximum 
prices, except for the large container 
sizes of red sour pitted cherries and cer- 
tain berries for which dollar-and-cent 
ceilings are established by this action 
was also announced. 


Retail prices for most frozen foods 
covered by this action will not be 
changed substantially, OPA said. 


An increase in producers’ maximum 
prices for frozen apples, red sour cher- 
ries, Concord grapes, plums, prunes and 
currants in certain States, and Redheart 
and Corvallis strawberries at the proc- 
essor level is caused by the increased 
growers’ prices. Prices for frozen south- 
ern peaches and blueberries in certain 
States are reduced due to lower grower 
prices. 

Processors’ maximum prices for all 
frozen items except those processed in 
California, are increased by an average 
of about 14% to 2 per cent due to wage 
increases authorized by the War Labor 
Board. California processors were not 
granted this labor increase. 


This action taken through the issuance 
of Supplement 17 to FPR-1 and effective 
January 28, 1946, covers processors, 
wholesalers and retailers. 


Wholesalers and retailers will continue 
to figure their ceiling prices by the same 
method used in former years. They will 
consider each item in the 1945 pack as 
a different item from the 1944 and 
earlier packs. They will figure their 
1945 prices based upon “net cost” of 
the first delivery under the 1945 proces- 
sors’ ceiling prices. 


The amendment to the processors’ 
price regulation covers all processors’ 
sales, wagon wholesalers’ sales of im- 
ported frozen wild blueberries by im- 
porter-wholesalers to commercial, indus- 
trial and institutional users, and sales 
by wholesalers of frozen fruits and 
berries in containers having a capacity 
of more than 50 pounds. 

The following thirty-nine commodities 


are covered by the ceiling prices and 
formulas: 

(1) Frozen fruits: Apples, Apple- 
sauce, Apricots, Cherries, red sour, Cher- 
ries, sweet, Currants, Grapes, Concord, 
Peaches, Plums, Prunes, Mixed Fruits. 
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(2) Frozen berries: Blackberries, 
Blueberries, Boysenberries, Cranberries, 
Dewberries, Elderberries, Gooseberries, 
Huckleberries, Johnsonberries, Logan- 
berries, Olympic berries, Raspberries, 
Strawberries, Youngberries. 

(3) Frozen vegetables: Asparagus, 
Beans, lima, Beans, snap, Broccoli, Brus- 
sels sprouts, Carrots, Cauliflower, Corn, 
sweet, Peas, green, Pumpkin, Rhubarb, 
Spinach, Squash, Mixed vegetables. 


Frozen figs, melons, nectarines, coco- 
nut, pears, beets, kale, mushrooms, po- 
tatoes, vegetable greens other than spin- 
ach and corn on the cob are not covered 
by this supplement because they were 
exempted from price control during the 
past year. 


Processors’ maximum prices for all the 
frozen fruits, vegetables and berries, ex- 
cept the large container sizes of red sour 
pitted cherries and certain berries, are 
covered by the new formula. 


In brief, to establish maximum prices 
under the new formula, the processor 
figures his base price, multiplies by an 
adjustment factor named by area for the 
product, subtracts his 1941 raw material 
cost and adds his 1945 raw material cost. 


SUGAR RATIONING FORMS 


OPA has issued two new forms for 
canners’ use under the Sugar Rationing 
Order. Form R-359 is the Application 
for Quarterly Provisional Allowance. It 
may not be filed earlier than 15 days 
before the beginning of the calendar 
quarter in which the sugar is to be used. 
Thus pea canners cannot file the applica- 
tion until after March 15. Form R-359A 
is the Monthly Usage Report, to be filed 
before the 16th day of the month follow- 
ing any month in which sugar is used. 
Copies of these forms may be obtained 
from the district OPA offices. 


MORE CEILINGS LIFTED 


The Office of Price Administration last 
week exempted 13 canned food items 
from price control, effective January 28. 
Included in the items exempted are: 
canned sweet potatoes, canned parsnips, 
canned onions (except pickled onions), 
canned rutabagas, canned turnips, 
canned sauer kraut juice, canned beet 
juice, canned fresh peppers, canned cab- 
bage, canned Irish potatoes (except 
French fried, shoestring or Julienne po- 
tatoes), and imported and domestic 
canned eels, and frozen clams, and 
frozen oysters. 
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CANNED VEGETABLE SUBSIDY 
STATUS 


President Truman in his message to 
Congress Jan. 21 asked for the continu- 
ance of food subsidies beyond June 30, 
1946, until such time as their removal 
would be offset by decreases in the cost 
of living. In line with that policy, 
Stabilization Administrator Collet an- 
nounced that subsidies on certain foods 
including flour and pork would not be 
terminated prior to June 30, 1946, as 
previously planned. However, Judge 
Collet’s announcement states that no de- 
cision has been made as yet as to when 
subsidies on canned vegetables are to 
be terminated. The U. S. Department of 
Agriculture had expected to make a defi- 
nite announcement on this matter at the 
Atlantic City convention but this is now 
unlikely. 


The fact that no decision has been 
reached by the Government on the sub- 
sidy matter need not, however, delay 
canners’ 1946 production plans. It is 
still expected that grower prices will be 
designated by Government announcement 
at the convention, and from all indica- 
tions these will be little different from 
last year. Probably there will be no 
certification program or approval of 


. grower contracts in 1946. If subsidy is 


not paid on 1946 pack, ceiling prices if 
any will have to be increased by the 
amount of the subsidy. 


USDA OFFERINGS 


CANNED GREEN AND WAX BEANS—An- 
nouncement FV-22, to priority and pref- 
erence holders under SPA regulations 
and to Vendors or Processors of canned 
beans. A Lot consisting of approximately 
750 cases 24/2’s Recess-Cut Green Beans 
and approximately 1,200 cases 24/2’s 
Kindergarten-Cut Wax Beans which in- 
spection report dated December 14, 1945, 
states “Lot as whole—U. S. Grade B or 
U. S. Extra Standard.” Closing date 
for offers to purchase this commodity 
will be 5:00 P. M. (EST), February 11, 
1946. 


CANNED SWEET PEAS—Announcement 
FV-24. To priority and preference hoid- 
ers under SPA Regulations and _ to 
Vendors or Processors of canned peas. 
Approximately 1,552 cases 6/10’s which 
inspection report dated December 6, 
1945, states to be “Extra Standard 
(Grade B).” Closing date for offer to 
purchase this commodity will be 5:00 
P. M. (EST), February 11, 1946. 
Further information on pea and bean 
offerings from Harold Lampkin, Fruit 
and Vegetable Branch, (PMA), USDA, 
Washington 25, D. C., telephone, REpub- 
lic 4142, extension 3138. 
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EDWARD C.REICHARDT Co. 


KEY TO SOUTHWEST TEXAS 


With ample facilities and thorough knowledge 
of this market, we assure intensive, regular, and intelli- 
gent coverage of all mediums of distribution, including 
Wholesale Grocers and Drug Houses, Chains, Baker 


Suppliers, Bottlers, Dairies, and Janitor Supply Houses. 


WE FEATURE RETAIL SALES SERVICE. 


2uality 
609-610 Gibbs Bldg.— Accounts Invited — §an Antonio 5, Texas 


% TOMATO BASKETS 


VISION in your needs,—CHARACTER in presenting them 


JERSEY PACKAGE COMPANY 


BANK st. BRIDGETON, NEW JERSEY  puone: 473 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


‘*Everybody”’ Interested in Atlantic City 
Convention—Shipments Indicate Clean-out 
of Canners’ Holdings—Statistics and More 
Statistics for Those Who Like Them—Mar- 
ket Calm Before the Storm— 
Subsidies Continue 


HAPPY DAYS—The Bally-Hoo with 
which they opened the Atlantic City 
Convention drive (last Fall)  scare- 
headed the announcements with “Every- 
body’s going,” and from the manner in 
which our ’phones have been ringing this 
week by interests and men far removed 
from canning, the assertion was taken 
at its full value. The shock comes when 
they try to arrange accommodations 
with any hotel in that city by the sea. 
It might surprise you, as it has us, the 
apparently unrelated lines interested, 
particularly in the machinery display, 
and their assertions that they use many 
of the machines and much of the equip- 
ment, to say nothing of the cans and 
labels that you use. “Everybody” does 
seem to be interested, and if even a small 
percentage of them try to crowd into 
Atlantic City, our Convention will be in 
a jam. If there is a canner or a broker 
left at home this week it will be from 
causes beyond their control. This being 
so why this Review? 

The feature of this week is the re- 
cording of the fact that shipments of 
canned foods have been more numerous 
lately and have come through more 
quickly than for some months. Appar- 
ently the canners decided to clean-house 
before going to the Convention, but pos- 
sibly behind that is the urge of the buy- 
ers who had already contracted all re- 
maining canned foods, to get the goods 
in hand before the “big day.” 

Of course, the distributors need the 
goods, and will continue to need more 
and more goods, before a new canning 
season can roll around. That is just how 
buoyant consumer demand is for canned 
foods. 

The California canners have always 
freely laid their cards on the table, face 
up, as regards stocks on hand, prospects, 
etc. You have a display of this kind in 
this issue, in the California Market, and 
you may find it interesting to study. It 
would seem to show some goods over and 
above those alloted, and still held await- 
ing the buyer’s orders. But not many, 
and when you remember that we are 
only just at the beginning of the year’s 
heavy consumer demand for canned 
foods—the mid-winter and early spring 
months—you can realize that they will 
not last long. In fact California believes 
that the Pacific Coast cities will take 
all the goods now on hand, and still want 
more. What chance, then, has the East 
or even the middle west to get these 
goods? It is such a situation as this 
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that is causing canners everywhere to 
study the sale of their goods in as nearby 
territory as possible, and thus be better 
able to care for their customers, save 
transportation costs and dangers, and 
ultimately get the goods into consumer 
hands at less money. That is just good 
merchandising. 


STATISTICS—This is the time of the 
year when statistics begin to pour out, 
for those who like them a real feast. On 


January 24th, the Department of Com- 


merce, Bureau of the Census, issued: 
“Canned Fruits and Vegetables—Pro- 
duction and wholesale distribution” and 
it is rich with juicy morsels. For in- 
stance a comparison of the final months 
—August, September, October and No- 
vember—of 1942 with the same time in 
1945. The Packer-Distributor Civilian 
Shipments in ’42 amounted to 126 mil- 
lion cases; whereas in 1945 they 
amounted to 138.6 million cases. These 
latter figures are made from the follow- 
ing millions of cases: Fruits, 19.2; 
Juices, 33.4; Seasonal vegetables, 46.8; 


Non-seasonal vegetables, 35.6; Baby 
foods, 3.6. 
MORE STATISTICS—Harvey Burr, of 


Corn Canners Service Bureau, a victim 
of the statistic bug, produces some in- 
teresting figures, as follows: 


USDA’S ESTIMATED CIVILIAN SUPPLIES 


(Million cases 24/2’s) 


Average pack 1944 1945 

1937-41 pack pack 

20 25.4 28.2 

23.8 31.7 39.6 

Snap beans ........ 10.5 18.6 19.5 
27 26.1 20 


Current civilian 
supply—12 mos. 


Civilian consump- 
tion—12 mos. 


—July 1, 1944, —dJuly 1, 1945, 
to June 30, 1945 to June 30, 1946 
22.3 32.6 
Snap beans ...... 13.9 14.6 
Tomatoes ............ 14.2 15.4 


HOURS OF FARM LABOR REQUIRED PER 
TON OF RAW PRODUCT FOR PROCESSING 


Lima beans 114.3 
Asparagus 104.2 
Snap beans 87.3 
Peas 32 

Tomatoes 25 

Spinach 23.9 
Beets 23.6 
Sweet corn 21.4 
Cabbage 11.9 


USDA’S SUGGESTED PRODUCTION GOALS 
FOR 1946 COMPARED TO 1945 


Peas 8% Less 
Whole tomatoes. 4% More 


CANNED VS. FROZEN VEGETABLES 
Commercially canned vegetables—1945, total pack 
approximately 6,700,000,000 Ibs. 
Commercially frozen vegetables—1945, total pack 
approximately 272,000,000 Ibs. 


SUBSIDIES — Judge John C. Collet, 
Stabilization Administrator, an- 
nounced: “The Government is altering 
the program for ending wartime food 
subsidies which it announced November 


THE CANNING TRADE 


9 and will retain the major portion of 
the subsidy program at least until June 
30. This decision is made necessary by 
the fact that price declines in non-sub- 
sidized elements of the cost of living are 
not materializing. At the time of the 
November announcement such declines 
were anticipated and were counted upon 
to offset price rises consequent upon sub- 
sidy removal. The change is thus an 
adaptation of the original program to 
different conditions than those antici- 
pated and not a change in its basic 
principles. Rather it is required by these 
principles.” 


NEW YORK MARKET 


Moving on Atlantic City—Revising Down- 
ward Hopes for Added Supplies at Conven- 
tion—Never-Ending Hunt for Canned To- 
matoes — Extra Standards and Standards 
Now Welcomed in All Lines—Salmon Can- 
ners Sold Out—Sardines Disappoint 


By “New York Stater” 
New York, February 1, 1946 


THE SITUATION—With the trade al- 
ready moving Atlantic Cityward for the 
big food trade meetings, there has been 
very little trading in the spot canned 
foods market here during the week. Bro- 
kers and distributors alike, however, are 
hopeful of closing commitments on carry- 
over 1945 packs during the progress of 
the Atlantic City meetings, although it 
must be apparent that the volume of 
business will fall far short of expecta- 
tions, due to the sold-up position of the 
processors. Wholesalers and chains alike 
have experienced a heavy sale on canned 
meats, and remaining inventories are at 
a low ebb, with replacements eagerly 
sought. 


TOMATOES—The search for whole toma- 
toes goes on, but offerings are not being 
made and any small stocks which can- 
ners may yet have on hand will un- 
doubtedly go to customers of long stand- 
ing, without making their appearance on 
the general market. Limited offerings 
of tomato juice under packers’ labels are 
making their appearance, and some other 
tomato products are likewise obtainable 
in a limited way. 


PEAS—Some_ standard ungraded 
Alaskas out of the Tri-States made their 
appearance during the week at $1.03%, 
with ungraded sweets at $1.10%. Offer- 
ings of standards out of the Midwest are 
also reported, but buying interest at the 
moment is centered more largely on 
extra standards and fancies. 


BEANS—Standard green beans at 
$1.0314, f.o.b. southern canneries, were 
reported offering in this market during 
the week, but inquiry was rather spo- 
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THREE STARS on 
FOR QUALITY IN THE CAN 
PLANT TENDERMOST our BATTLE FLAG 


Th hoice in yellow hybrid one 

e canners choice in yellow hybri i “ 

Sweet Corn for quality and high Lm Kg CONTINUED 
cutting percentage. 


EXCELLENCE” 
Advantages: 

4 to 6 cases more per ton 

Tenderness and succulence remain longer. 

Slower to become starchy than other corns. 

Tall clean plants. 


Let us supply your particular needs in Sweet 
Corn seed and other canners seeds. 


See us at Atlantic City - Booth 65 


PHILLIPS PACKING CO., INC. 
& i C H A E L- L EO i A x D C0. Peace-Time Packers of 59 Varieties 


of Phillips Delicious Canned Foods 


CHICAGO 16, ILL. SIOUX CITY 6, IOWA CAMBRIDGE, MARYLAND 


Use Your 
ALMANAC 


It contains the answer to most any 


question you want to know about 


| the packs, acreage, yields, laws, 
regulations, labeling requirements, 
grades and Where To Buy your 
needs etc. Keep it Handy—you'll 


be surprised at its thoroughness. 


20 South Gay Street, BALTIMORE-2, MARYLAND ——— GAMSE BUILDING. BALTIMORE,MD. 
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radic. Fancy beans, however, are still 
being sought—without much success. 


OTHER VEGETABLES Some _ standard 
mixed vegetables were reported offering 
during the week for prompt shipment 
from southern canneries on the basis of 
$1.15 for 2’s and $5.50 for 10’s. .. . Solid 
pack sweet potatoes, 10’s, were also re- 
ported offering in a limited way, and 
some offerings of kale and turnip greens 
were also reported. 


SALMON—Reports from the Northwest 
point to a sold-up position on salmon, 
with the bulk of canners’ holdings al- 
ready shipped to the trade. A few can- 
ners who held back their entire packs 
until after the turn of the year have 
completed allocations and are moving the 
goods to distributors’ warehouses. The 
coast resale market is now reported 
bare, and distributors are resigning 
themselves to a continued short supply 
position until the 1946 pack starts mov- 
ing. 

SARDINES—California reports indicate 
that fishing has fallen off sharply in the 
southern part of the State. Hence, buy- 
ers may not be able to stock sardines in 
the volume that many had anticipated. 
The Maine sardine supply situation has 
not been relieved. 


TUNA—-While limited shipments of 
tuna have been made from the Coast, 
current reports indicate that canners 


will not be able to begin moving stocks 
in any volume until late in March, or 
possibly even a month later. Stocks are 
being sought here at resale, but no of- 
ferings are reported. 


CANNED FRUITS—Data released this 
week on Jan. 1 canned fruit holdings by 
California canners show only 
limited unsold stocks remained on hand, 
and it is probable that these have been 
‘well liquidated by the small allocations 
which have been made since the turn of 
the year. Buyers here could use addi- 
tional quantities of cherries, pineapple, 
and top grades of peaches and ’cots. 


ciTRUS—With Florida canners with- 
drawing all offerings of canned citrus, 
the market is showing a stronger under- 
tone. Difficulty in obtaining an adequate 
can supply, as a result of the steel strike, 
is one factor, and canners are also 
anxious to clear up accumulated orders 
for juices. California canners are now 
in position to make prompt shipments on 
both orange and grapefruit juice, and 
offerings are noted this week at $1.45 
for No. 2 unsweetened orange juice, with 
46-ounce at $3.50, and $1.20 for No. 2 
unsweetened grapefruit juice, with the 
46-ounce at $2.67%, all prices  f.o.b. 
canneries. 

LEMON JUICE—California lemon juice 
is finding a broader sale in the New 
York market, and business is now being 


LA PORTE 


keep it at peak efficiency. 


Ask your supplier today. Available in any length and practically any width. 
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FLEXIBLE STEEL 
CONVEYOR BELTING 


Sorting, grading, washing, cooking - also packing and shipping are handled 
faster and easier with La Porte Flexible Steel Conveyor Belting. Steel mesh 
feature allows free circulation of air and liquids around products in process; 
also facilitates sterilizing with steam gun or hot water. Resists rust, acids 
and extreme temperatures. Saves time on maintenance as well. 
weave, creep, jump nor stretch. No special dressing or belt lacers needed to 
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written on the new pack on the basis of 
75 cents per dozen for 5%-ounce tins, 48 
to the case, f.o.b. canneries. 


CALIFORNIA MARKET 


Some Goods Listed As On Hand Have Been 
Allotted, So Are Not Surplus—Details of 
Holdings—Movement of Goods in °'45— 
Larger Spinach Acreage Planned — Some 
Prices—More Tomato Catsup—Sardines Still 
Missing—West Coast Notes 


By “Berkeley” 
San Francisco, February 1, 1946 


CARRY-OVERS—The recent release by 
the Canners League of California of 
1945 pack figures covering fruits and 
vegetables has been closely followed by 
one listing the carryover of these items 
as of January 1, 1946. These cover 
stocks of canned fruits, spinach, toma- 
toes and tomato products on hand and 
unsold, are exclusive of goods that have 
been sold to the Government. Figures 
on asparagus were not included, since 
these have already been issued by the 
Asparagus Advisory Board. Figures in- 
clude the packs made in tin and glass, 
with the exception of tomato products 
in glass bottles. As usual, fruits have 
been reduced to a No. 2% basis, but 
vegetables are in actual cases. Some 
canners are still alloting their holdings, 
so considerable fruit and vegetables 
listed as unsold are not available in the 


open market. 


ITEMS—Stocks of apricots, sold and 
unsold, totaled 740,732 cases, of which 
328,949 cases were unsold, against 818,- 
712 cases in all a year earlier, when 
520,959 cases were unsold. 

Cherries totaled 19,905 cases, against 
23,124 cases a year earlier, with 10,775 
cases unsold. 

Stocks of pears totaled 435,348 cases, 
against 230,316 a year earlier, with un- 
sold stocks accounting for 190,668 cases. 
Freestone peach stocks amounted to 
166,076 cases, against 53,069 cases a 
year earlier, with 98,257 cases unsold. 
Cling peach stocks amounted to 3,690,680 
cases, against 1,669,156 cases a year 
earlier, with unsold stocks of 1,409,945 
cases. Stocks of spiced peaches were not 
included in these figures. 


Fruit cocktail, 1,499,165 cases on hand, 
against 1,193,916 cases a year ago, with 
661,924 cases unsold. Stocks of mixed 
fruits on hand totaled 108,257 cases, of 
which 12,150 cases were unsold. Stocks 
on hand a year earlier were not com- 
piled. 

Stocks of spinach totaled 189,878 
cases, against 165,014 cases a yezr 
earlier, with 78,750 cases unsold. 

Tomatoes on hand were 569,301 cases, 
against 717,198 cases a year earlier, wiih 
187,436 cases unsold. Tomato produc's 
in tin, and not including tomato paste, 
totaled 5,085,017 cases, against 4,920,413 
cases a year earlier, with 2,089,989 cases 
unsold. 
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THE MOVEMENT—The movement of 
apricots from June 1, 1945, to January 1, 
1946, amounted to 3,378,071 cases, 
3 against 6,883,410 cases for the corre- 
» sponding period a year earlier. That of 
‘cherries was 491,218 cases, against 235,- 
576 cases; pears, 1,088,963 cases, against 
1,217,078; freestone peaches, 358,453 
cases, against 288,132; cling peaches, 

_ 8,762,814 cases, against 10,820,607; fruit 
cocktail, 4,654,116 cases, against 5,129,- 
594, and mixed fruits, 456,326 cases, 
with no figures for the comparable 

_ period a year earlier. 


' The movement of spinach is reckoned 
from March 1 to January 1, which covers 
the main packing season. For the period 

“from March 1, to January 1, 1946, this 

‘amounted to 2,403,302 cases, against 
2,428,403 cases for the period a year 
earlier. Tomatoes have the same pack- 

‘ing season as fruits and the movement 
amounted to 1,793,643 cases, against 
2,471,922 cases a year earlier. For to- 
mato products, not including paste, the 
movement was 10,226,170 cases, against 
9,583,324 cases a year earlier. 


SPINACH — Growers of spinach for 
processing are planning a larger acreage 
for California this year than last and 
if growing conditions are satisfactory 
the harvested tonnage is expected to be 
about 25 per cent more. Both canners 
and freezers hope to increase their 

. packs. Weather conditions have not been 
ideal by any means, January having 
been almost rainless, following an un- 
usually wet December. 


FRUIT ALLOTMENTS—Some canners who 
have been doling out their canned fruit 
stocks on an allotment basis are still 
making initial releases on certain items 
of 1945 pack. For example, the Cali- 
fornia Packing Corp. has just announced 
prices on several items, while many 
other packers have long since sold and 
shipped everything they had to offer. 
Among the CPC items just offered on 
#n allotment basis, all Del Monte brand, 
have been No. 303 glass figs, $1.88, and 
Wo. 2% glass figs, $2.98; No. 2% tin, 
California pack pears, halves, $2.92%, 
and No. 2% sliced, $2.99; No. 303 glass 
Royal Ann cherries, f.o.b. Northwest, 
$2.66, and No. 2% Elberta peaches, also 
oi Northwest pack, $2.94. Very little in 

he lne of canned fruits is being offered 
ere im the open market by first hands, 
na even re-sales are on a very limited 


ASIS 


rO.ATO CATSUP—One of the items in 

he lomato products list that has become 
Q\o plentiful since the end of the pack- 
season is tomato catsup. During 
Puch of the war period this was a scarce 
article with civilians, but now grocery 
B ores are well stocked with it and res- 
Fiurents once again make it available 
© patrons. A total of 2,120,058 cases 
ere packed in glass bottles last year, 
‘inst 1,878,679 the year before, with 
}vsrnment buying much lighter. The 
®*« of tomato catsup in tin, however, 
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was but little more than one half that 
of the previous year. The most notice- 
able shortage in tomatoes seems to be 
in the highly prized Solid Pack. 
SARDINES—Another week has gone by, 
making seven or eight in all, without 
as much as a ton of sardines being 
‘anded in the Southern and Central 
Districts. Even the Southern District 
handled but 28 tons. The pack for all 
districts for the season to January 19 
has been 3,353,311 cases, against 3,451,- 
199 cases to a corresponding date last 
year. The Government had asked for a 
pack of 5,000,000 cases, if possible. 


CARROT CEILING EXEMPTION 


Canned carrots and canned carrot 
juice were exempted from price control 
Jan. 28 by the Office of Price Adminis- 
tration through Amend. 16 to SO 132. 
These items were suspended from control 
on October 31, 1945, for a period of 
three months. Without this action, they 
automatically would have returned to 
control on January 29, 1946. The exemp- 
tion is continued because their prices 
have remained below the level of pre- 
existing ceilings during the suspension 
period. 


THE LANGSENKAMP—A COMPLETE 
EFFICIENT HOT WATER SCALDER 


@ Here are some features: Scalding 
temperature for constant and uniform 
production automatically maintained. 
Control, sensitive to one degree fluc- 
tuation, is actuated by temperature of 
water in scalding compartment. Re- 
quires less water and less steam— 
no dead water space. Large capacit 
conveyor belt. Friction-reducing trac 
enables conveyor to operate with min- 
imum power consumption. Substantial 

rid, made of 3/4 inch half-rounds, 
astened to conveyor with hinges. 
Easy-opening doors at both-ends of 
scalding compartment for perfect 
drainage. Easy to clean, conveyor lifts 
out with hoist. In engineering, de- 
sign, construction and operation—a 
finished piece of equipment. 


Further details in New Catalog No. 46 which 
carries information and data on the complete 
Langsenkamp Line of Production Units for canners, 


F. H. LANGSENKAMP COMPANY Bp 
“Efficiency in the Canning Plant” 


227-229 East South St. » INDIANAPOLIS 4, IND. NS Go 


LANGSENKAMP 


OD 


REPRESENTATIVES eo KING SALES & ENGINEERING CO., SAN FRANCISCO 


© TOM McLAY, P. O, BOX 14, PORT DEPOSIT, MARYLAND 
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DISTRIBUTORS NOTES 


CANNER APPOINTS BROKER 


St. Mary’s Packing Co., of Sidney, 
Ohio, canners of a vegetable product line 
under the “Mello-Glo” label, has ap- 
pointed A. K. Ackerman Co. as its ex- 
clusive sales representatives in North- 
eastern Ohio. The Ackerman Co. main- 
tains headquarters in Cleveland. 


GARBISCH DECORATED 


Col. Edgar W. Garbisch, president and 
chairman of the board of Grocery Store 
Products Co., has been awarded the 
Legion of Merit. 

A graduate of West Point, where he 
starred on the football team, Col. Gar- 
bisch returned to the Army on March 
23, 1942, as a Major in the Corps of 
Engineers, returning to civilian life on 
December 14, 1945. 


BACK FROM THE WARS 


After three years of overseas service 
with the Army Air Forces, Thomas B. 
Bader has returned to Rochester, N. Y., 
and will be associated with his father, 
Earle Bader, canned and frozen foods 
broker, operating in the Rochester, Buf- 
falo, and Syracuse markets. 


ADDS STAFF MEMBERS 


Paul Paver & Associates, Chicago, an- 
nounce three additions to their staff: 
A. H. Erier, formerly head of a grocery 
chain; C. W. St. John, for four years a 
captain in the Army Quartermaster 
Corps; and H. E. Van DeNorth, recently 
discharged from the Navy. 


HEADS RADFORD CO. 


R. B. Lawrence of Altus, Okla., has 
been named president and general man- 
ager of the Radford Grocery Co. of 
Abilene, Texas. 

The Radford Company, long one of 
the best known wholesale grocery or- 
ganizations in the Lone Star State, was 
recently acquired by a group headed by 
James A. Fant and W. S. Dorset of 
Sherman, Texas. 


EFFECT OF FIELD SPACING ON 
YIELDS OF CANNERY TOMATOES 


(Continued from page 7) 


square feet per plant. However, where 
the plants were allowed 18 square feet 
or more per plant, as shown in the 3 x 6, 
4x 5, and 4 x 6 foot spacings, the yields 
per acre were significantly lower. Fur- 
thermore, where the space per plant in- 
creased to 20 square feet (4 x 5) the 
yield per acre was significantly less than 
at 18 square feet (3 x 6). 


The abrupt reduction in yield from 
2,420 plants per acre (3 x 6 spacing) 
as compared with the yield from 2,722 
plants per acre (4 x 4 spacing) indicates 


KREMGOLD MOVES 


M. D. Kremgold Company, New Eng- 
land Food Brokers, have moved to larger 
and more modern quarters at 148 State 
Street, Boston, Massachusetts in order 
to better service Principals and Custo- 
mers. 


TWIN CITY BROKERS ELECT 


John J. Grace of the Grace Brokerage 
Co., St. Paul, has been elected president 
of the Twin City Food Brokers’ Asso- 
ciation for 1946. Other officers were 
elected as follows: Edward Murray, 
Cross & Murray, Minneapolis, vice- 
president; Albert H. Strane, Lincoln- 
McCallum Co., Minneapolis, secretary- 
treasurer. 

Directors named for the coming year 
are: George E. Dougherty, George E. 
Dougherty Co., Minneapolis; L. A. 
Floerkey, Holbert Brokerage Co., St. 
Paul; George R. Guptil, Dalldorf- 
Guptil Co., St. Paul; and Gilbert T. Hal- 
vorsen, Fist Brokerage Co., Minneapolis. 


ADMITTED TO PARTNERSHIP 


Edward V. Budd and Sol G. Kurtzman 
have been admitted to partnership in the 
P. F. Pfeister Co., Detroit food brokers. 
Mr. Budd has been associated with the 
firm since 1933, and Mr. Kurtzman 
joined the organization in 1935. 


that the additional 300 plants in the 
latter case produced a profitable increase 
and suggests that the common commey- 
cial practice of allowing 3,000 plants per 
acre is close to the optimum. It is inter- 
esting to note that the closest spacings 
used in this test (3 x 5, 2% x 6, and 4 
x 4) required over 50 per cent more 
plants per acre than the widest spacing 
(4 x 6), but the increased yields justified 
the closer plantings. 


Although this experiment was pri- 
marily a comparison of different spac- 
ings of tomatoes, the marked differences 
in yields due to the soil treatments re- 
quire comment. The outstanding factor 
resulting in increased yields was the 
plowing under of fertilizer with a rye 
cover crop in fitting the land for toma- 
toes. It is probable that this marked 
benefit from the rye was due to its effect 
in loosening and aerating the heavy 
Dunkirk silt loam soil on which the ex- 
periment was located. Very heavy rains 
occurred immediately after planting 
which tended to compact the soil, but the 
large amount of organic matter in the 
rye cover crop tended to alleviate this 
condition. Furthermore, fertilizer was 
plowed under with the rye cover crop, 
whereas without the rye the fertilizer 
was applied after plowing and disced in. 
Experiments have shown that discing in 
fertilizer is an ineffective method of ap- 
plication and significant gains have been 
obtained from plowing under the same 
amount of fertilizer. 


CONCLUSIONS 


The conclusions to be drawn from this 
experiment are that for cannery toma- 
toes of the John Baer type optimum 
yields will be obtained if the plants are 
spaced in the field to provide 15 to 16 
square feet per plant, and that the dis- 
tance between rows can be either 4, 4, 
or 6 feet without reducing yields, pro- 
viding the plants are set closer in the 
wider rows. Therefore, if a grower de- 
sires greater space between rows to fa- 
cilitate spraying, he need not hesitate to 
adjust the distance between rows to suit 
the most advantageous use of his culti- 
vating and spraying equipment. 


Always Denendalle! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
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THE NEW EDITION 
of 


(7th Revision) 


- i This well known and widely used book of formulae and times for the can- 
t oF ning of all hermetically sealed products, including pickles, preserves etc., has 
’ } been completely revised and brought up to date, with all the latest products 
3 added since its last edition (the 6th). This includes quite a number of the 
7 famous canned meat products used by the Quartermaster Department, during 
1e the war. 

a The book has been so thoroughly revised that, with all times and pro- 
»@ cesses carefully checked, and all new products covered, it is virtually a new 
n. work on these all-important subjects. Users of former editions will agree to 


this, we feel sure. 


The new edition is now largely in type, as we had hoped to have it ready 
for this Convention; but it has been a big job, well done, and it will be ready 
shortly after the Convention. This will be in ample time for most users. 


Every canner, no matter how well informed on his processes, will wish to 
a- have this 7th edition at hand for constant reference, or in case of hesitation, or 
the desire to produce a new item. 


Every handler of canned foods will read this book with as much interest 


5, as he does the latest best seller, as a post-graduate course on canned foods. 
“a And for that reason every student of home economics, and every beginner in 
7” canning will find this book indispensible. 

~ There is not an item in canned foods—fruits, vegetables, fish, meats, milk 
uit or specialties, that is not covered in detail. As always it is the Processor’s 


Manual, and equally important to the owner and,operator of the up-to-date 
cannery.. It could be considered as insurance against mistakes and losses from 
goods either spoiling or not up to desired quality. “A Complete Course In 
Canning” has had the unquestioned approval of the entire industry for years. 
Now the same as always in its reliability. 


The book is larger and better, but the price is the same 
$10. per copy, postpaid. 
Orders entered now will be filled from the first copies from the bindery. 
Published by 
THE CANNING TRADE 


20 S. Gay Street 
BALTIMORE 2, MARYLAND 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “‘Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—B.C. 8.8. Crusher with splashproof motor; No. 
5 and 10 B.C. Semi-automatic Corn and Pea Fillers; Rotary 
Blanchers; Ayars and M & § Fillers; Olney Pea Washer; Kyler 
Labelers and Boxers; Electric Motors from 2 to 75 H.P.; S/J 
Copper Kettles; Gooseneck Elevators; High Pressure Pumps; 
Bean Snippers, all makes. Canning Machinery Exchange, Plain- 
view, (West) Texas. 


BONDED VIBRATING SCREENS for processing citrus, 
tomato and other juices. Cannery Waste Dewatering Screen 
$495.00. Portable Power Bag and Box Stacker $530.00. Floor- 
to-Floor Belt Conveyors $495.00. Cob Crushers $345.00. Truck 
Seale, 15 ton, 9’ x 22’ platform $440.00; 20 ton, 34’ x 10’ plat- 
form $815.00; 30 ton, 40’ x 10’ platform $1490.00. More than 
40% of Ohio Canners have Bonded equipment. Immediate 
delivery. Wire or phone: Bonded Scale Co., 11 Belleview, 
Columbus 7, Ohio. 


FOR SALE—One H.R.T. 110 Horse Power Boiler, complete 
with grates, all fittings, 60 feet Boiler Iron Stack. All in good 
condition with insurance inspection certificate. John N. Wright, 
Jr., Federalsburg, Md. ; 


FOR SALE—Two complete Hansen 12” Elevator Boots, on 
complete Hansen 16” Elevator Boot, all with drive, idlers anc 
45 ft. double No. 452 chain, lugs and buckets; $250.00 each fo: 
the 12” and $275.00 for the 16”. One complete Hi-Eff Pea o: 
Whole Kernel Corn Washer with motor, new in 1945; price 
$700.00. One Hexro Pea Cleaner equipped with x6” and 1%’ 
sieves, new in 1945; price $650.00. Three Berlin Chapman Rou 
Reel Washers and Split Removers with tight and loose pulley; 
$125.00 each. All of the above equipment in A-1 condition. 
F.0.B. Wisconsin. Adv. 4610, The Canning Trade. 


FOR SALE—One Berlin Chapman round 88 x 36 Monel 
Metal Brine Tanks, 150 gal. capacity, price $225.00; One Berlin 
Chapman 36” wide 48” long 24” deep oval bottom Monel Metal 
Brine Tank, $225.00; One combination Berlin Chapman Stain- 
less Steel Tomato Chopper and Pump, price $250.00; One 
Indiana Junior Tomato Juice Extractor, $350.00. All of the 
above in A#1 condition. FOB Wisconsin. Adv. 4611, The 
Canning Trade. 


FOR SALE—Four Chisholm-Ryder Model “B” Bean Snippers 
reasonably priced. Hanover Canning Co., Hanover, Pa. 


FOR SALE—1 #6 Sharples Centrifuge with tinned bowl 
and A. C. motor, 60 cycles, 220 volt; 1 500 gallon Glass Lined 
Pfaudler Vacuum Pan, complete with pump and condenser; 
1 Howe Crane Suspension Scale, 5,000 pound capacity, never 
been used; 1 Karl Keefer 24’ Sorting and Trimming Table with 
24” steel mesh belt, gear reducer, and 1 hp motor; 1 Tomato 
Soak Washer with continuous belt and elevator; 1 Tomato 
Paddle Washer with elevator. All of this equipment is in good 
condition and may be purchased at reasonable prices. Adv. 
4612, The Canning Trade. 


FOR SALE—2 new “Lifetime” Stainless Steel Steam Jack- 
eted Kettles, tested to insure 90 lbs. working pressure, p.s.i., 
stainless inner and outer jackets, complete with tripod type of 
aluminum painted stands, bronze quick-opening gate valve and 
approved safety valve, on our floor, can be inspected and 
shipped immediately, guaranteed; 3 used Copper Steam Jack- 
eted Kettles; 2 Horix Haller 14-spout Fillers for ketchup or 
fruit juices; Ermold 6-wide Labeler; World Rotary Automatic 
Labeler; Liquid National, Ermold, World Improved semi- 
automatic Labelers; Heil 20th Century Bottle Rinser for pints, 
quarts; all of this can be inspected and shipped immediately. 
Priced to sell. Charles S. Jacobowitz Co., 3080 Main St., Buf- 
falo 14, N. Y. Phone: AMherst 2100. 


FOR SALE—Brand new 1000 gallon Aluminum Tank with 
stand, never used, can be shipped immediately. Must sacrifice. 
Adv. 4613, The Canning Trade. 


FOR SALE—Jumbo Model E Crowner, Rotary 7-head, crated. 
Make us an offer. Adv. 4614, The Canning Trade. 


FOR SALE—One Acme 12” Bottom Stitcher, 110 V. Single 
Phase with 600 lbs. Stapling Wire, new. C. B. Osborn Sons, 
Aberdeen, Md. 


FOR SALE—Sample Pea Graders; Hydraulic Elevators; Split 
Load Pea Graders; Steam Hoists; used Retorts; Overhead Car- 
rier for Cooling Tank; 18-foot Monitor Blancher; Rod Reel 
Washers; used Trolley Track, Trolleys; Picking Tables; used 
Band Iron Crates; ete. Badger Machine Works, Berlin, Wis. 


FOR SALE—2 Bridges-Wilson Food Dehydrating Cabinets 
complete, including General Electric Motors, Buffalo Fans, 
Trane Coils, Taylor Instrument Automatic Controls, 12 trucks 
each holding 40 trays, and 500 Perforated Metal Trays, tin 
coated, 34” square. No reasonable offer refused. Gibbs & Co., 
Inc., 2235 Boston St., Baltimore 31, Md. 
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FOR SALE—Sinclair-Scott Nested Pea Grader with fee er 
attached, used five seasons. Perforation of the five sieves from 
9/32 to 13/22; 1 Double Metal Pea Storage Bin with deflector. 
H. L. Sell, Littlestown, Pa. 


FOR SALE—1 Olney Pea Washer; 1 A. K. Robins Jun or 
Corn Silker; 2 Model G Tue Corn Cutters; 4 Custom Built 
Tomato Peeling Tables, zinc lined; 1 Peerless Single Husk»r; 
20 bushels Landreth Stringless Bean Seed. E. J. Nusbavm, 
Taneytown, Md. 


FOR SALE—One #3 wg Knapp Labeling Machine, equiped 
with motor. Adjustable for labeling regular #1, #2 and #.% 
eans. Price $500.00 FOB Appleton, Wisconsin. Fuhremenn 
Canning Co., Appleton, Wis. 
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FOR SALE—1 Super Husker, Series 1929, in good shape; 
» Model COMB, Series 1933, Whole Grain Corn Cutter, needs 
ome minor repairs. Prices reasonable. The Silver Canning 
Colora, Md. 


FOR SALE—One #2% Kyler Boxer; One #2% Wonder 
Cooker, capacity 650 cans; Two Lewis Quality Pea Graders and 
Washers. All equipment is in good condition. W. T. Onley 
Canning Co., Snow Hill, Md. 


FOR SALE—4 Old Style Chisholm-Ryder Viners complete 
with feeders, aprons, 6 ft. straw carriers. Delivery August 1, 
1946. Price $750 each. Adv. 4618, The Canning Trade. 


WANTED — MACHINERY 


FOR SALE — SEED 


FOR SALE—We offer the following Seed grown by reputable 
firms in original bags; name of grower, analysis and price fur- 
nished on request. 4,000 lbs. Profusion (Tall) Peas; 4,000 lbs. 
Alderman Dwarf Peas; 1,000 lbs. Landreth’s Stringless Beans; 
10,000 lbs. Golden Cross Bantam Corn. Budd D. Hawkins Co., 
Reading, Vt. 


FOR SALE—3100 Ibs. Golden Cross Bantam Corn Seed, 
graded large, treated with Semesan, Jr., New York State Ex- 
periment Station test January 5, 1946—97%. Grown by Asso- 
ciated Seed Growers, Inc. Price 20c per lb. F.O.B. Newark, 
New York. Adv. 4617, The Canning Trade. 


FOR SALE—9000 lbs. Idaho Refugee Bean Seed in original 
bags, 90 per cent germination. Bargain to purchaser. Macedon 
Foods, Inc., Williamson, N. Y. 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Retorts; 
Filter Presses; Labeling Machines, and Packaging Equipment. 
Adv. 4565, The Canning Trade. 


WANTED—2 Food Machinery Handpack Fillers made within 
the last five years; with automatic feed hoppers if possible. 
Adolf J. Mainzer, Inc., 37th Ave. & East River, Long Island 
City 4, Ni 


WANTED—Small Retorts and Open Process Kettles; Jack- 
eted Kettles with mixer; Juice Extractors and Pulper; Wooden 
fired Boiler; other equipment for small sized plant. Airmail 
offers: C. A. Posansky, Aereo 353, Barranquilla, Columbia, S. A. 


WANTED—Various equipment necessary for tomato juice 
line with coil tanks or pasteurizer. Also need Hansen Corn 
Filler and Labeling Machine. Jacksonville Canneries, Jackson- 
ville, Tex. 


WANTED—Link Belt Chain, new or used, 250 ft. of H-130 
Conveyor Chain. Also #55 Detachable Link Chain. Lord Mott 
Co., Ine., Ft. of Fell St., Baltimore 31, Md. 


WANTED—Urschel Gooseberry Snippers, new or used. Adv. 
1620, The Canning Trade. 


FOR SALE — FACTORIES 


FOR SALE—Canning Factory, well equipped for canning 
corn, Loeated in a fertile farming section where plenty of 
acreage can be contracted. H. L. Sell, Littlestown, Pa. 


OR SALE—Modern Canning Plant. Two latest Chisholm 
‘er Bean Lines; Tomato Peeling System for seventy women. 
ated close to Florida’s largest producing section of winter 
tables. Reasonable. Adv. 4616, The Canning Trade. 


 SALE—Cannery located in Midwest, equipped to pack 
faney tomato juice. Has all of the very latest modern 
‘quipment installed in the summer of 1945. Capacity 75 
tons or 3000 to 4000 cases per ten hour day. Could run 
ses easily by operating longer day. Located in good- 
suntry town with ample water supply, good sewer system, 
iit help, ete. Adv. 4619, The Canning Trade. 


SALE—Mid-Western Canning Plant, now equipped to 
ream style corn. Ample water supply and in good farm- 
ality. Adv. 4621, The Canning Trade. 


ANNING TRADE February 4, 1946 


MISCELLANEOUS 


FOR SALE—Barrels. 225 new 50-52 gallon, paraffined, fir 
Barrels with 5 inch bungs in heads. Salter Canning Co., North 
Rose, N. Y. 


WANTED—AIl kinds of canned foods. Please submit prices 
and samples. Interstate Bedding Co., 527 S. Wells St., Chicago, 
Til. 


FOR SALE—Straight Apple Juice Pasteurized and Filtered 
packed in barrels and 5 gal. cans. Also the following Juices, 
all filtered and pasteurized in 5 gal. cans: Montmorency Cherry, 
Red Currant, Red Raspberry, Elderberry, Damson Plum, Crab- 
apple, Grape Pulp, Strawberry Puree, Frozen Sliced Apples, 
Blueberries, Sliced Elberta Peaches. 300 bbls. Blackberries in 
S02. Prices on request. Tenser & Phipps, 316 Fourth Ave., 
Pittsburgh, Pa. 


FOR SALE—6000 gross Crown Caps. Liberal discount to 
buyer. Macedon Foods, Inc., Williamson, N. Y. 


HELP WANTED 


WANTED—Superintendent and Production Manager. Capable 
full charge large fruit packing plant. Permanent position, ex- 
cellent salary, opportunities, aggressive, experienced man. State 
in detail previous employers, experience, education and training, 
references, other qualifications. Adv. 45100, The Canning Trade. 


WANTED—Plant Superintendent to be in complete charge 
of factory operation of large canning plant located in the City 
of Baltimore. Must have experience in supervising all phases of 
canned food production, including personnel supervision. In 
addition to experience in the canning of Spinach, Stringless 
Beans, Peas, Corn, Tomatoes, Beets, Carrots and the general line 
of vegetables, knowledge of manufacturing tomato products and 
other specialties is required. Food technology education helpful. 
Old established firm, excellent opportunity for the right man. 
Good salary for a good man. Write, furnishing complete state- 
ment of your knowledge and experience in the canning of foods 
up to date, reference, age and when services are available. 
Adv. 45107, The Canning Trade. 


WANTED—An Assistant Machine Shop Foreman by large 
can manufacturer located in the East. Prefer young man with 
experience on can dies and can shop equipment. Excellent 
opportunity and good chance for advancement for right party. 
Adv. 4606, The Canning Trade. 


WANTED—Experienced Canner on vegetables. Location in 


New Jersey. Adv. 4607, The Canning Trade. 


WANTED—Immediately, Fieldman with experience in Peas 
and Beans by Central Wisconsin canner. Permanent year round 
position. Adv. 4615, The Canning Trade. 
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WANTED-—Sales Representatives, calling on canneries, pack- 
ing, freezing plants, with complete line of plastic and water- 
proofed fabric work aprons. Commission basis. Mention terri- 
tory covered, give full particulars. Adv. 4623, The Canning 
Trade. 


WANTED—Mechanic. We have a position open as Foreman 
of our machine shop. Must be familiar with all types of can- 
ning machinery, be able to handle men. Some traveling, 44-hour 
week. Town 12,000 population. No boozers need apply. Per- 
manent position. Adv. 4624, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Man with 20 years experience in con- 
tracting acreage, growing and canning tomatoes, corn, stringless 
beans, lima beans, spinach, carrots, seeks responsible position 
with firm in or around Baltimore. Also experienced in buying 
raw produce. Will consider representing out of town firm in 
Baltimore and vicinity. Adv. 4608, The Canning Trade. 


POSITION WANTED—Young man with 10 years experience 
in contracting acreage, growing and canning tomatoes, beans, 
corn, seeks responsible position with canning firm. Will con- 
sider any location. References. Adv. 4622, The Canning Trade. 


Prepare For Harvest Now ! 
Take no chances 
USE THE BEST 


prices submitted upon request 


RIVERSIDE MANUFACTURING CO. 


MURFREESBORO, NORTH CAROLINA 


MORRAL DOUBLE CORN HUSKER 
With Steel Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


The fastest and easiest adjusted 
Patented machines manufactured 


Write for Catalogue and further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


CORN CANNING EQUIPMENT 


THE Uniren Westminster, Md. 


HUSKERS—CUTTERS—TRIMMERS—CLEANERS 


iy SILKERS—WASHERS and GRINDERS 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


HOW ABOUT SORE THROAT? 


A certain banker was being called upon by a delegation from 
a charitable institution. He instructed his secretary to make 
up some excuse for not seeing them. 

“I’m sorry,” she informed the delegate, “but Mr. Smith can’t 
see you. He has a sprained back.” 

“Well,” said the delegate, “go back and tell Mr. Smith that 
I didn’t come here to wrestle with him, but to speak with him.” 


Little Johnny’s mother had just presented the family with 
twins, and the household was in a state of excitement. Father 
beamed with pride as he took Johnny on one side. 

“If you tell your teacher about it, I’m sure she’ll give you a 
holiday,” he said. 

That afternoon Johnny came home very happy. 
to go to school tomorrow,” he announced proudly. 

“Did you tell your teacher about the twins?” his dad asked. 

“No, I just told her about a baby sister. I’m saving the other 
for next week.” 


“T don’t have 


INNOCENCE IS BLISS 
“Why, Dorothy! What are you doing with that poor little 
pussy cat?” 
“T’se tryin’ to find the money!” 
“What money, dear?” 
“Why, papa said that ev’ybody put money in the kitty last 
night ’cept Uncle Bill!” 


Mr. Binks was busily engaged with a spade in the mud beside 
his car when a stranger hailed him. 

“Stuck in the mud?” he asked. _ 

“Oh, no,” explained Mr. Binks cheerily, “my engine died here 
and I’m digging a grave for it.” 


WHO CARES? 


A would-be soap-box orator who had reached the argumenta- 
tive stage sat down next to a clergyman in a street car. Wish- 
ing to start something, he turned to the clergyman and said: 

“T won’t go to heaven, for there ain’t no heaven.” 

The expected rise was not forthcoming. 

“I say there ain’t no heaven. I ain’t goin’ to heaven,” he 
shouted. 

The clergyman replied quietly, “Well, go to hell, 
be quiet about it.” 


then, but 


Salesman (showing customer some sport stockings): “Just 
the thing for you, worth double the money. Latest pattern, fast 
colors, holeproof, won’t shrink and it’s a good yarn.” 

Customer (politely): “Very well told too.” 


Teacher: “And what hill was it that Roosevelt charged?” 

Pupil: “San Juan.” 

Teacher: “Right, but you’ve pronounced it wrong. The .! is 
pronounced like a W. Now, when was the Declaration of Irde- 
pendence signed?” 

Pupil: “The fourth of Wooly!” 


CASE DISMISSED 
The plaintiff, Sisson by name, was on the stand. Unfo-tu- 
nately, he stuttered. 
“What is your name?” the judge asked. 
“S-s-s-s-s-s-sis-s-ahs—” He was growing red in the face 
“What is this man charged with?” the judge demanded. 
“Sure, and I think it must be soda water, your honor.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. : 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
fF, H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Salem, N. J ; 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CLOCKS, Process Time. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


_ COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
ood Machinery Corporation, Hoopeston, III. 
jamilton Copper & Brass Works, Hamilton, Ohio 
_. H. Langsenkamp Co., Indianapolis, Ind. 
. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 

lin Chapman Company, Berlin, Wis. 
1olm-Ryder Co., Niagara Falls, N. Y. 

1 Machinery Corporation, Hoopeston, III. 
vorte Mat & Mfg. Co., La Porte, Ind. 

. Robins & Co., Inc., Baltimore, Md. 
Viner Co., Columbus, Ohio 
ways Conveyors, Inc., Buffalo, N. Y. 


'VEYOR BELTS, Cloth, Rubber, Wire. 
*hapman Company, Berlin, Wis. 
im-Ryder Co., Niagara Falls, N. Y. 

Mat & Mfg. Co., La Porte, Ind. 
bins & Co., Inc., Baltimore, Md. 


‘EYORS, Hydraulic. 

iapman Company, Berlin, Wis. 
.-Ryder Co., Niagara Falls, N. Y. 
ner Co., Columbus, Ohio 


‘achine Co., Salem, N. J 

:apman Company, Berlin, Wis. 

Ryder Co., Niagara Falls, N. Y. 
“hinery Corporation, Hoopeston, III. 
‘ Copper & Brass Works, Hamilton, Ohio 
bins & Co., Inc., Baltimore, Md. 


Continuous, Agitating. 


ANNING TRADE 


February 4, 1946 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corvoration, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III: 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Cc., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND x 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y: 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
FP. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Ayars Machine Co., Salem, N. J. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


CAN MAKERS’ MACHINERY 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. : 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foed Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. : 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio. 

Sinclair-Scott Co., Baltimore, Md. | 
The United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm‘Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. E. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. : 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Inc., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
CLEANERS. 

Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Machine Co., Kewaunee, Wis. 


Scott Viner Co., Columbus, Ohio 
‘Sinclair-Scott Co., Baltimore, Md. 
PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
‘Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chishelm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


F. H. Langsenkamp Co., Indianapclis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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STRING BEAN MACHINERY 


BLANCHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Ayars Machine Co., Salem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foed Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corpcration, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corpcration, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapclis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Werks, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapclis, Ind. 
lee Metal Procucts Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 4 
F. H. Langsenkamp Co., Indianapolis, Ind. : 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning ; 
The Almanac of the Canning Industry. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Baltimore, Md. 
National Can Corp., Baltimore-New York City 


INSURANCE, Canners. 
Canners' Exchange, Lansing B. Warner, Chicago 
Food Industries Federation, Chicago 26, Ill. 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittridge & Co., Chicago, Ill. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O. 


LABORATORIES, for Analysis of Goods, Etc. 


* American Can Co., New York City 


Continental Can Co., New York City 
National Can Corp, Baltimore-New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALES CONSULTANTS. 
Bob White Organization, Chicago 11, Ill. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONING. 
Basic Vegetable Products Co., Vacaville, Cal. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Corn. : 
Corneli Seed Co., St. Louis 2, Mo. a 
Michael-Leonard Co., Sioux City, Ia. : 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Con. 
Corneli Seed Co., St. Louis 2, Mo. 

Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, III. 
Washburn-Wilson Seed Co., Moscow, Idaho ‘ 
F. H. Woodruff & Sons, Inc., Milford, Conn. 4 
S. D. Woodruff & Sons, Inc., Orange, Conn. ‘ 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Co in. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King'& Co., Minneapolis, Minn. 
Francis C. Stokes Co., Vincentown, N. J. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 


Northrup, King & Co., Minneapolis, Minn. 
U. S. Rubber Co., New York City a 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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The Double W. G. Corn . . 


CLEANER =a WASHER 


Three machines in one-doing a better 
job than you ever dreamed could be 
done 


Let us tell you about it 


THE SINCLAIR-SCOTT COMPANY 
BALTIMORE, MARYLAND 
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SIMPSON 


CANNING TRADE - 


February 4, 1946 


ROBINS 


for Every Canning Need 


The House of ROBINS 
offers a great line of. 
Canning Machinery and 
Supplies designed and 
built to give the great- 
est practical service 
and efficiency for pack- 
ers of fruits and veg- 
etables. Prompt ship- 
ment and immediate at- 
tention to your require- 
ments have enabled us 
to build our business 
solidly on the confi- 
dence of canners every- 
No matter where you are, we can serve you. 


where. 


ROBINS IMPROVED STRINGLESS 
BEAN CUTTER 
Equipped with automatic feed 
hopper. Large capacity. Specially 
constructed hopper permits cutting 
exceptionally large quantity. 
Beans pass under cutting head in 
loose form and not in bunches. 
Standard head cuts 1” pieces. 

Special heads to order. 


ROBINS GRADING TABLE 


Equipped with an apron of con- 
tinuous metal slats 30 inches wide, 
overall length 7 feet. Capacity up 
to 10 tons per hour. Furnished for 
belt or motor drive. j 


ROBINS PERFORATED 
CRATES 
Made of heavy steel plates 
to give maximum service. 
This style prevents damage 
to small cans. Welded 
construction; few repairs 
needed. Welded heavy 
top and bottom rings. 


ROBINS ROLLER INSPECTION 
TABLE 


All metal, welded construction; 
equipped with ball bearing steel 
rollers. Furnished for belt or motor 
drive. 


A-K-RO®INS & COMPANY, Inc. 
] BALTIMORE, MD., U.S. A. 


MANUFACTURERS OF CANNING EQUIPMENT 
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ENGINEERING MEANS: 


* 


Cameron engineers are perfectionists who demand 
from themselves and shopworkers an unfailing regard 


for precision * In an age of close tolerances, the in- 


spection of Cameron machining is notably tough. This 
high precision practice costs more in time, care, and 
money, but it pays a big profit to Cameron customers 
throughout the world. How? FIRST, precise machining 
means trouble-free performance under normal operat- 
ing conditions. SECOND, when accidents or emergencies 
call for repair parts, perfectly machined parts are 
interchangeable without alterations * Thus, Cameron 
precision assures the most satisfying service under all 


operating conditions. 


CAMERON CAN MACHINERY COMPANY 


240 NORTH ASHLAND AVENUE * CHICAGO 7, ILLINOIS. 


7 
— 
t 
ave 


